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1. Project Context 
1.1  The Background
The  Commonwealth  Educational  Media  Centre  for  Asia  (CEMCA) 
catalyse d  and  supporte d  by  Rashtriya Vigyan Evam  Prodyogiki Sanchar 
Parishad (RVPSP), Depart m e nt  of  Scienc e  and  Tec hn o l o g y ,  Govern m e n t  of  
India,  New  Delhi,  has  e m b a r k e d  on  a  pan- Indian  proje ct  to  evaluate  and  
enc o ur a g e  understandin g  and  application  of  scien c e  in  ev ery day  life  for  
w o m e n .  Entitled  ‘Scien c e  for  Wom e n ’  (SFW) this  proje ct  ai m s  to  reach  out  
to  the  w o m e n  in  the  poorly  literate  as  w ell  as  literary  challe n g e d  secti o ns  of  
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soci ety  both  in  the  urban  and  rural  sect ors  across  the  country.  Throu g h  
participatory  progra m m e s  specially  desig n e d  with  specific  issues  in  focus  
and  using  the  co m m u n ity  participat ory  for m  of  radio- progra m m i n g  this  
proje ct  will  study  ho w  best  w o m e n  can  be  enc o ura g e d  to  the  ben efits  of  
scien c e  in  daily  life.  The  proje ct  duration  is  at  present  tw o  financial  years  
and  in  the  first  phase,  it  is  planne d  to  op erate  throug h  a  sele ct e d  nu m b e r  of  
Com m u nity  Radio  Stations  (CRs) licens e d  to  educatio n al  institutions  and  
reach  out  to  w o m e n  living  in  co m m u n iti e s  co v e r e d  within  the  pri mary  and  
sec o n d ary  catch m e n t  areas  of  these  lo w  po w e r  FM radio  stations.

A pilot  study  for  the  proje ct  was  condu ct e d  at  Anna  FM, Anna  University,  
Chennai  during  the  year  20 0 4- 20 0 5 .   Eightee n  educati on al  institutions  whic h  
had  be e n  grante d  the  licens e  to  run  co m m u n ity  participat ory  radio  stations  
w er e  invited  to  a  w o r k s h o p  held  on  March  8  and  9,  20 0 7 ,  under  the  aegis  of  
RVPSP and  at  the  end  of  the  w or k s h o p  eac h  of  the  participating  educatio n al  
institutions  w er e  aske d  to  sub m it  prop o sals  suited  to  de v e l o p  the  Scienc e  for  
Wom e n  Progra m m e  thou g h  the  co m m u n ity  radio  stations  run  by  the  
institutes.   

CEMCA with  its  exp ertise  in  resear c h,  co m m u n ity  participation  and  
capacity  buildin g,  was  sele ct e d  as  the  nodal  organization  and  was  aske d  to  
sub m it  a  co m p r e h e n s i v e  prop o sal  to  RVPSP for  impl e m e n t in g  and  
m o nit orin g  the  proje ct.  CEMCA’s role  in  the  proje ct  is  extensiv e  - CEMCA 
is  the  focal  organizati on  for  sele cti o n  of  educati o n al  institutions.  It has  be e n  
entrusted  with  the  follo w i n g  resp o nsi bility:

a) Help  in  identifying  the  co m m u n iti e s  and  con du ct  a  baselin e  study  to  
profile  the  co m m u n iti es  within  the  catch m e nt  areas  of  the  co m m u n ity  
radio  station  

b) Act  as  facilitator  for  capa city  buildin g  within  the  students  and  the  
w o m e n  fro m  the  co m m u n iti e s  so  that  the  progra m m e s  dev el o p e d  can  
be  truly  co m m u n ity  participatory,  
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c) Ensure  that  the  progra m m e s  are  of  interesting  en ou g h  to  m oti v at e  the  
w o m e n  participating/listening  to  understand  the  imp ortanc e  of  
scien c e  in  ev ery day  life

d) Ensure  prop er  utilization  of  the  funds  gen er at e d  by  RVPSP.

CEMCA has  design e d  the  imple m e n t ati o n  progra m m e  in  tw o  phases:  
 The  first  phas e  consists  of  a  bas elin e  study  condu ct e d  under  the  

supervisi o n  of  a  CEMCA appoint ed  exp ert  and  using  girl  students  
fro m  the  educati on al  institution  as  w ell  as  w o m e n  fro m  
co m m u n iti es.  Throu g h  this  study  a  profile  of  the  co m m u n ity  will  
be  m app e d,  the  current  practic e s  and  kno w l e d g e  base  vis- à- vis  a  
rang e  of  issues/subje cts  in  the  co m m u n ity  docu m e nt e d  and  
assess m e n t  ma d e  of  the  nee d s  and  shortc o m i n g s  a m o n g  the  w o m e n  
in  the  co m m u n iti es.  The  baselin e  study  is  also  desig n e d  to  
m oti v at e  the  students  to  understand  and  interact  with  the  
co m m u n ity  and  dev e l o p  awar e n e s s  within  the  co m m u n ity  ab out  
the  FM chann e l  run  by  the  educati on al  institution.  

 In  the  sec o n d  phase,  w or k s h o p s  will  be  con du ct e d  in  the  
educati o n al  institutions  for  a  capa city  building  exer cis e  for  the  
produ cti on  tea m s  whic h  will  be  desig nin g  and  producin g  the  
co m m u n ity  participatory  radio  progra m m e s  with  central  the m e  of  
Scienc e  for  Wom e n.  Com m u nity  participat ory  progra m m e s  will  be  
broa d c a st  fro m  the  chann el  daily  follo w i n g  the  w or k s h o p .

Fourtee n  Educational  Institutions  granted  by  I&B Ministry  licens e  to  set  up  
Com m u nity  Radio  stations  hav e  be e n  sele ct e d  by  CEMCA and  RVPSP for  
awardin g  the  SFW Project.  The  follo w i n g  rep ort  is  the  finding  fro m  the  
baselin e  study  for  FM radio  licens e d  to  University  of  Agricultural  Scienc e,  
Krishinag ar,  Dharwad.  The  bas elin e  survey  for  proje ct  was  con du ct e d  by  a  
tea m  of  scientists  dra w n  fro m  various  depts.)  alon g  with  students  and  
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w o m e n  fro m  co m m u n iti es  living  in  the  villag e s  Mangalgatti,  Kelgeri  and  
Chikka m a lli g a w a d a .  CEMCA appointe d  Mr.  Chandra m o u li  of  DDK, 
Bangalor e  as  the  exp ert  for  supervising  the  baselin e  study.  The  survey  was  
con du ct e d  fro m  22 nd  -24 th Octob er,  20 0 7 .

2. Profile of Krishi FM  90.4 Radio Station at Dharwad

The  Krishi FM  90.4,  a  rec e nt  addition  to  the  activities  of  University of 
Agricultural  Sciences, Dharwad is  part  of  the  university’s  missi o n  to  
extend  non- for m al  educati o n  to  the  far min g  co m m u n ity  residin g  around  
the  ca m pus.  It w as  set  up  with  an  esti m at e d  cost  of  Rs. 30la k h s  and  has  
state  of  art  equip m e nt s  for  field  rec or din g  and  trans m issi o n.  The  FM 
Radio  station  is  base d  in  the  Krishi  Vigyan  Kendra  on  Janaswa d a  Road  in  
Bidar  taluk.  It has  a  rang e  of  1 5  to  25 kil o m e t r e s  and  can  be  heard  in  m o st  
of  the  villag e s  around  the  ca m p us.  This  baselin e  study  ho w e v e r  brou g ht  
out  so m e  shad o w  areas  in  the  trans m issi o n.  The  FM radio  was  
inaugurated  in  August  20 0 7 .

The  station  pri marily  broa d c a sts  progra m m e s  on  agriculture,  envir o n m e n t,  
health,  educati on,  co m m u n ity  dev e l o p m e n t,  rural  dev el o p m e n t  thoug h  a  
sm all  seg m e n t  is  reser v e d  for  entertain m e nt  other  kinds  of  progra m m e s  as  
w ell.  At pres ent  Krish FM 90.4  broad c a sts  for  tw o  hours  ev ery  day.  Senior  
Scientist  fro m  Krishi  Vighyan  Kendra,  Ravi  Desh m u k h  explains:  “ The  
Farm ers ’  Infor m ati o n  Centre  of  the  univ ersity  runs  the  Dharwa d  station.  
The  centre  w or k s  under  the  Direct orate  of  Extensio n  and  contains  a  soil  
scientist,  a  pest  and  inse ct  expert,  crop  scientists  and  w e ath er  fore ca st ers.  It 
broa d c a sts  a  tw o- hour  pro gra m m e  ev ery  day.  At present  there  are  no  
adv ertise m e n t s  or  entertain m e n t  pro gra m m e s .  The  progra m m e s  are  in  the  
localized  Kannada  diale ct  but  so m e ti m e s  the  speak e rs  use  simpl e  English  
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and  Hindi.  The  cont ent  is  m o stly  sourc e d  fro m  the  univ ersity”.   Shankar  
Rao  Kulkarni,  agriculture  scientist  at  the  Agriculture  Research  Station  in  
Bidar,  w h o  is  a  regular  broa d c a st er  adds,  “In  this  co m m u n ity  radio  
progra m m e ,  w e  giv e  tim e- bound  and  locati on- specific  advic e  to  far m er s ”.  

3.   Baseline Study Objectives & Design
3.1 Objectives
The  bas elin e  study  aim s  to  achie v e :

 A do cu m e n t ati o n  of  the  soci o- ec o n o m i c  and  de m o g r a p hi c  profile  of  
the  target  listeners

 An in- depth  understandin g  of  the  m e d i a  habits  of  the  w o m e n ,  
particularly  with  refere n c e  to  Radio,  

 Identify  the  issues  of  con c e r n  for  the  co m m u n ity   
 Assess  the  willing n e s s/interest   am o n g  w o m e n  for  participation   in  the  

co m m u n ity  radio  initiativ e  
 Build awar e n e s s  for  the  Com m u nity  Radio  and  SFW progra m m e s

     3.2  Study Methodology  
3.2a  Sample 

A thor ou g h  study  of  the  catch m e n t  pattern  of  the  radio  signals  of  the  
co m m u n ity  radio  run  the  educatio n al  institution  was  m ad e .  Initial  survey  
sho w e d  a  shad o w  area  in  the  villag e s  Hubballi  and  Mugad,  w hi c h  thoug h  
de m o g r a p hi c ally  interesting  had  to  be  aband o n e d  as  Krishi  FM  90.4  was  
not  audibl e  there.  The  three  villag e s  sele ct e d  w er e :  

a)  Mangalgatti 

b)  Kelgeri 
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c)  Chikkamalligawada

The  ab o v e  villag e s  are  basically  inv ol v e d  in  agriculture  and  related  
oc cupati ons.  1 0 0 0  hous e h o l d s  w er e  identified  fro m  the  villag e s  and  fro m  
eac h  hous e h o l d  on e  w o m a n  was  sele ct e d  for  baselin e  sa m pl e  study.  Care  
was  taken  to  ensure  that  w o m e n  (abo v e  1 6 y e ar s)  fro m  all  age  groups  and  
different  m arital  status  w er e  includ e d  in  the  survey;  hous e h o l d s  w er e  
sele ct e d  to  co v e r  all  soci o- religi ous  secti ons  and  ec o n o m i c  strata  in  the  
co m m u n ity;  effort  w er e  m a d e  to  ensure  that  the  sa m pl e  is  repres e ntativ e  of  
the  spread  of  literacy/edu catio n  a m o n g  w o m e n .  

3.2b  Instrument
CEMCA desig n e d  a  detaile d  questi o nn air e  co m p risin g  of  m or e  than  50  
questi o ns  for  the  baselin e  study.  The  questi o nn air e  was  sent  to  the  Krishi  
Vighyan  Kendra,  Dharwad,  w h er e  the  questio n nair e  was  translated  in  the  
local  diale ct  and  m o d ifi e d  to  suit  the  local  profile.  

The  translated  questi o nn air e  was  rech e c k e d  and  finalized  in  consultation  
with  CEMCA bef or e  the  bas elin e  study  w or k s h o p  co m m e n c e d .  1 1 0 0  copi e s  
of  the  questio n nair e  w as  prepared  by  the  institution  alon g  with  an  equal  
nu m b e r  of  stick er  adv ertisin g  the  FM chann el  throu g h  w hi c h  the  SFW 
progra m m e s  will  be  broad c a st  in  the  future  m o nt hs.  The  Krishi  Vyghyan  
Kendra  sent  out  student  volunte ers  of  II year  cours e  for  con du ctin g  the  
baselin e  study.  The  entire  pro gra m m e  was  guide d  and  supervis e d  by  Mr. 
Chandra m a uli,  an  expert  in  audien c e  researc h,  at  present  ass o c iat e d  with  
DDK, Bangalor e  and  offic ers  of  CEMCA Ms Rukmini Venraju  and  Dr. R. 
Sreedh er  w er e  present  to  ov ers e e  the  entire  exer cis e.  The  questi o nn air e  
consiste d  of  five  distinct  sectio ns:

a) Infor m ati o n  on  soci o - ec o n o m i c  and  de m o g r a p h i c  profile  of  the  
listeners  of  the  FM station  
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b) Media  habits  of  the  listeners-  o w n e r s hip,  frequ e n c y  of  listening,  
interest,  utility

c) Current  infor m ati o n  sourc es  and  nature  of  solution  for  probl e m s  on  
issues  like  health  hazards,  family  plannin g,  social  hygie n e ,  
child car e

d) Issues  of  local  imp ortan c e  
e) Issues  that  co m m u n ity  w o m e n  w o uld  like  to  hear  as  w ell  as  

participate  on  radio

3.3  Data Collection
A field  tea m  was  created  for  data  colle cti o n.  It co m p ris e d  of:

i)   27  Student  volunte ers  wh o  had  so m e  exp osur e  to  progra m m e  produ cti o n  
at the    
      Com m u nity  Radio  Station  of  the  institute
ii)  Com m u nity  repres e ntativ e s  w h o  w er e  trained  by  CEMCA expert  at 

the  preli m i nary  w or k s h o p  on  ho w  to  con du ct  a  survey.  They  
co m m u n ity  volunt e er s  also  help e d  the  students  identify  the  
hous e h o l d s  w h er e  w o m e n  could  be  aske d  questio ns  for  the  survey

iii)  Staff co or dinat ors  fro m  the  educati o n al  institution  asso c iat e d  with  the  
Krishi FM 90.0

In addition  a  tea m  was  sele ct e d  to  proc e s s  the  data  im m e d i at ely  after  coll e ct  
so  that  at  the  end  of  the  five  day  data- coll e cti o n  sch e dul e,  a  detailed  report  
can  be  prepared  about  the  de m o g r a p hi c  nature  of  the  target  
audien c e/participants.  A on e- day  w o r k s h o p  was  held  prior  to  the  data  
colle cti o n  proc e s s  to  explain  the  entire  proje ct,  m et h o d o l o g y  of  data-
colle cti o n,  precaution s  to  be  obs er v e d  during  visiting  the  villag e  hous e h o l d s,  
and  the  proc e d ur e  for  tabulation.  Training  during  the  w or k s h o p  includ e d  
m o c k - intervi e w s  and  tips  on  ho w  to  ask  questi o ns  so  that  the  exact  
infor m ati o n  can  be  obtain e d.  The  students  w er e  enc o ura g e d  to  carry  their  
ca m e r a s  and  phot o g r ap hs  the  intervie w e e s .  The  pictures  offer  a  visual  
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prese ntatio n  of  the  co m m u n ity,  its  ec o n o m i c  status,  the  war mt h  and  
co o p e r ati o n  that  the  student  volunte ers  recei v e d  fro m  the  co m m u n ity  and  the  
reactio n  of  m e n  in  the  hous e s  during  the  questio n- ans w e r  sessi o n s.

To  ensure  that  the  student  volunte er s  are  able  to  colle ct  a  truly  repres e ntativ e  
data  of  the  w o m e n  in  the  tw o  sele ct e d  co m m u n iti es,  super vis ors  
oc c a si o n ally  acc o m p a n i e d  the m .  They  also  interact ed  with  the  co m m u n ity  
indep e n d e ntly  to  understand  the  co m m u n ity  fro m  the  perspe ctiv e  of  the  
SFW proje ct.

The  co m p l et e  data,  duly  tabulated  was  sent  to  Delhi  for  co m p r e h e n s i v e  
report  and  analysis  by  the  CEMCA expert  in  acc o r d an c e  with  the  pre-
desig n e d  fra m e w o r k  de v e l o p e d  by  CEMCA.

4.  Data Analysis – Community Profile

4.1 The overall picture
The  w o m e n  intervi e w e d  w er e  m o stly  m arrie d  (over  72 % ) .  Rest of  the m  w er e  
un m arrie d  (10.6 % )  or  wid o w e d  (1 1 . 1 % ) .  In ter m s  of  ag e  the  sa m pl e  was  
very  ev e nly  distributed  –  30 % . i n  the  age  rang e  of  2 1 - 30,  27 %  in  the  age  
rang e  of  3 1 - 40  and  27 %  in  the  eld erly  age  group  4 1- 60  and  1 6 %  in  the  
youn g  group  rangin g  fro m  1 6 - 2 1 .  The  co m m u n ity  is  esse ntially  Hindu  
(nearly  79 % )  with  a  sm all  perc e nta g e  (just ov er  6 % )  of  Muslim  fa milies  and  
so m e  tribal  fa milies  follo w i n g  tribal  religi ous  practic e s.   More  than  50 %  of  
the  w o m e n  ad mitte d  to  illiteracy  or  lack  of  any  for m al  educati o n.  Over  94 %  
of  the  hous e s  sho w e d  presen c e  of  m al e  m e m b e r s  as  the  head  of  the  
hous e h o l d.  The  avera g e  hous e h o l d  inc o m e  was  found  to  be  in  around  
Rs.15 0 0 .
Ref: Charts No. 65, 66, 67, 68, 76, 84
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4.2 Socio-economic profile of community
The  w o m e n  intervi e w e d  w er e  either  wa g e  lab our ers  (37 % )  or  hous e w i v e s  
(45 % )  with  only  a  m ar ginal  nu m b e r  w or kin g  as  skilled  w o r k e r s,  petty  
traders  or  so m e  kind  of  self- e m pl o y m e n t(a oun d 2 % ) .  Only  3 %  w er e  g oin g  
for  sch o o l  educati o n.  The  m o nt hly  inco m e  of  m o r e  than  40 %  of  the  
hous e h o l d s  was  less  than  Rs. 1 5, 0 0 0  and  the  ov er all  picture  sho w e d  the  
co m m u n ity  to  be  just  abo v e  the  stipulated  pov erty  line  index.  Over  50 %  of  
the  hous e s  visited  w er e  thatch e d  huts,  but  83 %  w er e  pucca  constructi ons.  
Only  4.5 %  had  indep e n d e nt  hous e  co m p l et e  with  toilet  facilities.  Most of  the  
w o m e n  reported  using  the  fields  (56 % )  for  toilet,  and  ab out  9 %  infor m e d  
that  they  hav e  share d  toilet  facilities.  Similarly  50 %  of  the  hous e s  had  a  tap  
in  the  hous e  and  6 %  also  used  hand- pump  or  bor e w e l l  availa bl e  in  the  
villag e.  36 %  of  the  w o m e n  used  co m m o n  tap  for  drinking  wat er.  Electricity  
was  co m m o n  in  the  hous e h o l d  with  nearly  80 %  clai m in g  direct  ele ctrical  
conn e cti o n.  85 %  of  the  w o m e n  used  fire w o o d  for  co o k i n g  purpos e s  but  LPG 
was  not  unc o m m o n ,  1 7 %  had  their  o w n  LPG conn e cti o n.  Most  of  the  
w o m e n  (over  75 % )  la m e nt e d  the  lack  of  e m p l o y m e n t  opp ortunities  for  the m  
in  the  villag e  set  up.  But  al m o st  an  equal  nu m b e r  also  ad m itted  lo w  
e m p l o y m e n t  opp ortunities  for  m e nf o l k .
Ref: Charts 69, 77, 78, 79, 80, 84, 76, 25, 26

4.3 Lifestyle Indicators 
The  life  style  indicat or  for  the  ec o n o m i c  strata  bel o w  Rs.15, 0 0 0 p e r  m o nt h  
was,  as  expe ct e d,  ber eft  of  m o st  co m m o n l y  kno w n  utility  ite m s  or  luxury  
g o o d s.  With  rampa nt  illiteracy,  neither  ne w s p a p er  nor  ma g azin e  was  a  
feature  in  any  of  the  hous e  (ov er  94 % ).  Only  40 %  of  the  hous e s  o w n e d  a  TV 
set  but  m o st  of  the m  also  had  cabl e/DTH conn e cti o n.  Strang ely  enou g h  45 %  
of  the  TV sets  w er e  blac k  &  White,  thou g h  B&W TV sets  w er e  rare  in  the  
m ar k et.  74 %  of  the  hous e s  did  not  poss ess  a  radio.   Over  82 %  ho m e  also  did  
not  hav e  a  phon e  or  m o b i l e  facility.

9



The  sa m pl e  sho w s  nearly  38 %  of  the  hous e s  had  bicy cl e  and  1 3 %  also  tw o  
w h e e l e r.  But other  luxury  ite m s  refrig erat or,  was hin g  ma c h in e ,  car/jeep,  etc  
was  rare  in  the  villag e s.  1 2 %  w o m e n  had  ele ctric  mix er- grind er  in  the  hous e,  
and  an  avera g e  of  6 %  hous e s  also  had  a  refrig erat or.  About  5 %  hous e s  
reported  o w ni n g  a  washin g  m a c h in e  hous e s  had  tractor.  
Ref: Charts   2, 3, 4, 5, 6, 7, 62, 63, 85

4.4 Condition of Women – literacy, education, status  within 
family

Basic  literacy  was  found  only  am o n g  1 5 %  w o m e n ,  and  no  w o m a n  was  
found  with  any  kind  of  professi o n al  or  technic al  educati on.  Poverty  is  a  very  
basic  issue  in  the  area  and  nearly  78 %  of  the  w o m e n  want e d  to  take  
vo c ati o n al  training  so  that  they  could  earn  while  73 %  w ante d  to  start  
busine ss  at  ho m e .  75 %  w o m e n  want e d  to  join  Self Help Group  activities  but  
m o st  of  the m  declin e d  to  be c o m e  co m m u n ity  repres e ntativ e s.  25 %  clai m e d  
that  they  w er e  head  of  the  hous e h o l d.  
 Ref: Charts 47, 50, 86

4.5 Primary issues of concern in community
The  area  is  infeste d  with  snak e s  and  88 %  of  the  w o m e n  intervie w e d  reported  
that  snak e s  are  a  maj or  hazard  for  the m  and  97 %  felt  the  other  health  hazard  
is  the  presen c e  of  m o s q u it o e s  and  flies.  Adequate  drainag e  is  on e  probl e m  
and  pollution  due  to  use  of  fire w o o d  was  identified  as  an  imp ortant  hazard  in  
the  co m m u n ity.  Water  scarcity  is  a  probl e m  but  not  serious  en ou g h  for  the m  
to  co m p l ain.  More  than  65 %  said  lack  of  do ct ors  in  the  villag e  was  a  very  
acute  probl e m  and  dep e n d e d  upon  elders  for  health  tips.  Drunkenn e s s  am o n g  
m e n  was  also  identified  as  a  co m m u n ity  probl e m .  It was  also  found  that  the  
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w o m e n  w er e  not  prop erly  educat e d  ab out  the  imp ortan c e  of  vac cinati o n  as  a  
prev e nti v e  m e a sur e  for  diseas e s  like  chick e n-  pox,  m e a sl e s.  In so m e  of  the  
ec o n o m i c  strata  the  ign oran c e  lev el  reach e d  ov er  60 % .  The  co m m u n ity  is  
superstitious  in  certain  fields  like  eclipse  and  pregna nt  w o m e n  but  
superstition  do e s  not  prev e nt  the m  fro m  acc eptin g  m o d e r n  health  and  
m e d i c a l  facilities..
Ref: Charts 18, 19, 21, 23, 38, 57, 58, 59, 60, 61, 44, 83

4.6    Primary issues of concern in household
Awaren e s s  regardin g  nutrition  and  child  healthcar e  see m e d  very  po or  am o n g  
the  w o m e n  intervie w e d .  More than  50 %  did  not  poss ess  mu c h  kno w l e d g e  on  
either  nutrition  or  prop er  healthc ar e.  Personal  health  care  am o n g  w o m e n  was  
particularly  appalling.  Nearly  3 2 %  of  all  infor m ati o n  was  hearsay  or  elders  
advic e  and  only  7 %  pick e d  up  health  related  advis e  fro m  radio/TV.  Care  
during  pregna n c y  also  suffered  fro m  inade qu at e  infor m ati o n.  Adoles c e n c e  
care  and  hygi e n e  during  m e n struation  and  pregnan c y  are  tw o  imp ortant  
areas  wh e r e  infor m ati o n  flo w  nee d s  to  be  steppe d  up.  
Ref: Charts 30, 31, 32, 33, 34, 35, 36, 37

4.7   Media Profile –ownership, consumption, needs
The  w o m e n  rep orte d  that  m o st  hous e h o l d s  (over  95 % )  did  not  get  any  
ne w s p ap er  or  ma g azin e s  and  their  sourc e  of  infor m ati o n  w as  limited  to  w or d  
of  m o uth  or  infor m ati o n  throug h  tele visi o n  progra m m e s  or  adv ertise m e n t s.  
Most hous e s  had  a  televisi o n  set  (over  40 % )  but  only  1 3 %  of  ho m e s  o w n e d  
a  radio  set  and  out  of  the m  only  around  7 %  o w n e d  radio  sets  with  FM bands.  
Most of  the  w o m e n  w er e  fa miliar  with  the  con c e pt  of  DTH/cable  conn e cti o n  
as  cabl e  conn e cti o n  was  availabl e  with  nearly  70 %  of  the  hous e h o l d s  
o w nin g  TV  sets.  On  TV  sets  w o m e n  preferr ed  to  watc h  popular  
entertain m e nt  progra m m e s .  

11



Ther e  awar e n e s s  ab out  Krishi  FM 90.4  was  po or,  (only  1. 4 % )  as  ov er all  the  
practic e  or  habit  of  listening  to  radio  was  not  found  am o n g  the  w o m e n .  This  
will  be  a  real  challen g e  for  the  Krishi FM tea m.

More  than  50 %  of  the  w o m e n  intervi e w e d  w er e  eag er  to  participate  in  
organize d  group  listenin g  and  felt  that  radio  pro gra m m e s  can  be  useful  in  
finding  solution  to  the  co m m u n ity  ne e ds.   They  wa nt ed  infor m ati o n  on  
far min g  techni qu e s/agriculture  and  health  related  pro bl e m s  whi c h  they  felt  
w er e  central  to  their  daily  life.  So far  infor m ati o n  fro m  radio  on  issues  like  
childh e alth,  epide m i c s ,  and  pre  and  post- natal  care  has  not  be e n  ade quat e  
and  less  than  1 0 %  w o m e n  reported  to  hav e  be e n  ben efite d  with  infor m ati o n  
via  radio.  Their  infor m ati o n  outflo w  has  be e n  m o r e  throu g h  traditional  
syste m s  like  eld ers  guiding  with  experien c e  (about  40 % )  and  do ct ors  and  
local  health  w or k e rs  (around 5 0 % ) .  
Ref: Charts 2, 3, 4, 5, 6, 7, 8, 9, 10, 11, 12, 13, 14, 49, 51, 52

4.8 Community participation in CR  programmes 
The  present  status  of  co m m u n ity  participation  in  Krishi  FM pro gra m m e s  is  
negligi bl e  but  nearly  50 %  of  the  w o m e n  intervi e w e d  sho w e d  readine ss  to  
participate  in  co m m u n ity  radio  pro gra m m e s .  

The  ov er all  impr essi o n  the  sa mpl e  is  that  the  w o m e n  in  these  three  sele ct e d  
villag e s  w er e  awar e  of  radio  progra m m e s ,  w er e  enthusiastic  ab out  radio/TV 
progra m m e s  and  could  afford  the  basic  nec e ssities  of  ev eryd ay  living.  They  
see m e d  resp o nsi v e  to  ne w  ideas  and  infor m ati o n.  The  scien c e  for  w o m a n  
proje ct  is  nee d e d  for  the  w o m e n  in  the  area  but  sensitization  to w ards  radio  
listenin g  will  only  co m e  throu g h  participation..  
Ref: Charts 54, 55, 56, 
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5.   Implications for Krishi FM  0-.4

In the  do or- to- do or  survey,  the  students  and  staff  g ot  an  opp ortunity  to  m e et  
ov er  1 0 0 0  w o m e n  face- to- face  to  build  an  audien c e  for  the  CR station  in  
gen eral  and  also  explain  SFW and  its  obj e ctiv e s.   Thus  a  valua bl e  asset  was  
create d  for  the  CR station  that  can  be  tapped  both  for  SFW and  bey o n d  as  
the  databas e  contains  unique  identification  for  the  resp on d e nts,  identifying  
those  wh o  are  willing  and  ready  to  participate.  Further,  eac h  of  the  surv ey e d  
hous e h o l d  carries  a  stick er,  proclai m i n g  the  na m e  of  the  progra m m e  SFW in  
Kannada  that  will  serv e  as  a  constant  re m in d e r  to  the  co m m u n ity  to  tune  in  
to  KrishiFM. Test  trans m i ssi o n  was  carried  out  during  the  surv ey  perio d  of  
on e  w e e k  whi c h  gav e  the  listeners  a  first  hand  experie n c e .  During  the  course  
of  the  year,  the  Krishi FM tea m  will  hav e  to  w or k  to w ards  the  follo w i n g :

 Create  incentiv e s  for  hous e h o l d s  to  buy  radios  
 Devel op  radio  listening  habit  am o n g  w o m e n  by  ma kin g  the m  

participants  rather  than  listeners  to  radio  progra m m e s
 Build  syste m ati c ally  a  bo dy  of  regular  listen ers  in  the  villag e s  throu g h  

introducti o n  of  radio  clubs  for  w o m e n .
 If  progra m m e s  are  m ad e  in  the  local  diale ct  listen ership  will  

im m e d i at ely  increas e.  But so m e  de vis e s  will  hav e  to  be  put in  plac e  so  
that  there  is  m o r e  nu m b e r  of  radios  availa bl e  for  listenin g,  m o r e  
co m m u n ity  listenin g  habits  nee d  to  be  dev el o p e d  and  Self  Help 
Groups  harness e d  for  impr o v in g  FM-co m m u n ity  interacti o n.

 Over  90 %  of  the  resp o n d e nts  are  illiterate.  This  is  the  target  audien c e  
w h o  should  be  enc o ura g e d  in  participatory  progra m m e s ,  Such  efforts  
gen erat e  brea kin g  the  literacy  barrier  and  non- for m al  m o d e  of  
infor m ati o n  disse m i n ati o n  at the  grass- root  lev els.
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 Most  of  the  w o m e n  are  ho m e  m a k e rs.  They  can  be  enc o ur a g e d  to  
participate  in  interactiv e  progra m m e  if  rec ordin g  is  arrang e d  in  
villag e s  or  at tim e s  suited  to  their  daily  hous e h o l d  sch e dul e.  

 The  survey  sho w e d  m o st  w o m e n  prefer  to  listen  to  radio  in  the  early  
hours  i.e.  in  the  6- 8a m .    Nila FM nee ds  to  ke ep  this  in  persp e cti v e  
and  build  progra m m e s  to  extend  interest  in  radio  for  long e r  duration.

 Correct,  factual  and  useful  infor m ati o n,  espe cially  in  the  prese nt  
cont ext  of  scien c e  for  w o m e n  prese nt e d  with  participatory  learning  
plans  throug h  radio  can  w or k  for  the  co m m u n ity.

6. Findings & Gap Areas

For  CEMCA and  RVPSP, this  survey  thre w  up  interesting  contrasts  in  
infor m ati o n.  

a. This  co m m u n ity  is  not  depe n d ant  on  m e d ia  for  increasin g  the  
infor m ati o n  bas e  as  ne w sp ap er  and  ma g azin e  availa bility  is  very  
limited  (Ref Charts  2  &  3).  Ther ef or e  use  of  the  local  FM chann el  
nee ds  to  be  participat ory  and  ov er  e m p h a sis  of  local  scientists  in  
progra m m e s  will  not  help.  

b. Infor m ati o n  on  perso n al  hygi en e  and  nutrition  is  very  nec e s sary  
c. They  co m m u n ity  also  ne ed s  infor m ati o n  on  child  health,  preg nan c y  

and  vac cinatio n
d. Non- for m al  educati o n  and  vo c ati o n al  training  using  distanc e  learning  

m et h o d s  are  likely  to  interest  the  listen ers
e. Across  the  ec o n o m i c  strata  and  educati o n  lev els  the  w o m e n  sho w e d  

lo w  lev el  of  awar e n e s s  on  health  issue  –i m p o rtan c e  of  vac cinatio n,  
child- nutrition,  care  for  elders,  in  ev ery  spher e  there  appear e d  
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dep e n d e n c e  on  hearsay  or  local  experie n c e .  This  is  both  a  cause  for  
con c e r n  as  w ell  as  an  area  w h e r e  attention  is  urgently  required.

7. Recommendations of CEMCA
A. The  Krishi  FM nee d s  to  be  participat ory  so  that  the  co m m u n ity,  

espe cially  the  w o m e n  find  interest  in  its  progra m m e s . .  
B. Infor m ati o n  has  to  be  giv e n  in  the  local  diale ct  and  using  the  sim pl e st  

of  langua g e  be c aus e  w e  are  catering  to  a  larg ely  illiterate  so ci ety,  too  
po or  ev e b  to  afford  educati o n

C. The  imp ortanc e  of  nutrition  and  health  care  is  kno w n  to  the  w o m e n  
but  they  nee d  to  kno w  ho w  they  can  achie v e  the  sa m e  within  their  
very  limited  resour c e s.

This  report  has  su m m a r is e d  only  the  br oa d  findings  .Detailed  tables  in  the  
appendix  ma y  be  lo o k e d  at  for  cross  tabulations  of  habits  and  prefer en c e s  
with  indep e n d e nt  variabl e s.  
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