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Project context 
 
 
The Commonwealth Educational Media Centre for Asia (CEMCA) catalysed and 

supported by Rashtriya Vigyan Evam Prodyogiki Sanchar Parishad (RVPSP), 

Department of Science and Technology, Government of India, New Delhi, has embarked 

on a pan-Indian project using community radio as a tool for communication to evaluate 

and encourage understanding the application of science in the protection of our 

environment with the central theme being ñUnderstanding Planet Earth for Women 

and Children.ò   

 

Entitled ñUnderstanding Planet Earth for Women and Children,ò this project aims to 

reach out to the women, children and students in the poorly literate as well as literary 

challenged sections of society both in the urban and rural sectors across the country. The 

project is an attempt to empower women and children with the required knowledge 

through optimum use of the radio as a means of both information and entertainment. 

Through participatory programmes specially designed with specific issues in focus and 

using the community participatory form of radio-programming, this project will study 

how best women, children and students can be educated and sensitized about their planet. 

The project duration is spread over a year and, it is planned to operate through a selected 

number of Community Radio Stations (CRS) licensed to educational institutions and 

reach out to women and children living in communities covered within the primary and 

secondary catchment areas of these low power community radio stations. 



 

 

Educational Institutions granted by I&B Ministry license to set up Community Radio 

stations have been selected by CEMCA and RVPSP for awarding the Project.  

CEMCA with its expertise in research, community participation and capacity building, 

was selected as the nodal organization and was asked to submit a comprehensive 

proposal to RVPSP for implementing and monitoring the project. CEMCAôs role in the 

project is extensive - CEMCA is the focal organization for selection of educational 

institutions. CEMCA has designed the implementation of the programme in two phases: 

The implementation facilitation has two main components to it, which are as 

following:  

 

Phase I : 

The first phase consists of a baseline study conducted under the supervision of a CEMCA 

appointed experts using the students from the educational institution as well as women 

and men from the community with a minimum of high school qualification.  

 

This study aims to gain an insight into the socio-economic and demographic profile of the 

community, media practices with special references to the radio and environmental 

concerns/ issues. This baseline study is also designed to motivate the students to 

understand and interact with the community and develop an awareness within the 

community about Radio Active community radio broadcasts.  

 

Phase II :  

In the second phase, a capacity building workshop will be conducted for the students and 

community volunteers. This exercise will focus on all aspects of broadcasting such as 



 

 

scripting, radio formats, nuances of recording, editing methodology etc. - all focusing on 

the central theme ñPlanet Earth for Women and Childrenò.  
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1. Feed Forward /Baseline Study Design 

 

OBJECTIVES: 

 

The objectives of the baseline study are: 

¶ To document the socio-economic and demographic profile of the target listeners.  

¶ To gain an in-depth understanding of the media habits of the community 

particularly with reference to the radio.  

¶ To identify the issues of environmental concern in the community.  

¶ To assess the willingness/interest amongst the community members namely 

women, students and children to participate in the community radio.  

¶ To create and build awareness about the community radio and ñUnderstanding 

Planet Earthò programmes.  

 

1.0 STUDY METHODOLOGY 

 

1.1 Sample 

 

A thorough study of the catchment pattern of the radio signals of the community radio 

run the educational institution was made. Two areas ï Dasarahalli and Srirampura, from 

lower economic strata that fall in the catchmentôs area of the CR Station were selected 

purposively. Any woman, above 16 years of age, residing in these areas, was enlisted as a 

survey respondent. One woman was drawn from each household, bringing the total 

number of households covered in the study to 1000. 

 

 



 

 

1.2 Study Instrument 

 

A structured interview schedule is used as the survey instrument. CEMCA designed a 

detailed questionnaire comprising of more than 40 questions for the baseline study. The 

questionnaire was sent to the Coordinator of Radio Active, Bangalore, where the 

questionnaire was translated in the local language of Kannada and Tamil and modified to 

suit the local profile. It was revalidated by an independent expert and pretested.  

 

The translated questionnaire was rechecked and finalized in consultation with CEMCA 

before the baseline study workshop commenced. The prepared questionnaire once 

finalized, over 1000 copies were printed by the institution along with an equal number of 

stickers advertising the CR channel through which the Understanding Planet Earth 

programmes will be broadcast in the future months. Students from Jain College were 

included along with community women for conducting the baseline study. The entire 

programme was guided and supervised by Mrs. Shirley Deepak, appointed by CEMCA. 

 

Random sampling technique was used to identify 1000 households in the above 

mentioned areas and one member from each household was interviewed for the survey.  

Selection criteria for the respondents were as follows:  

 

¶ Females above 15 years of age 

¶ Males between 15-18 years of age (not more than 30% of the total respondents) 

¶ One respondent per household 

 



 

 

In keeping with the objectives, CEMCA designed a detailed questionnaire. The 

questionnaire consisted of four distinct sections comprising of 48 questions for the 

baseline study that aimed at capturing: 

 

¶ socio-economic and demographic profile of the audience 

¶ Media habits-ownership, consumption, with special emphasis on radio 

¶ Local problems and issues the community faces and their current information 

sources for solutions 

¶ Willingness to participate and contribute to CR in general and specifically to 

identify potential participants in the CR programmes 

 

The survey team comprised students of  Jain College, Bangalore and enthusiastic women 

volunteers from the community. The baseline study started on 25
th
 October 2010  at 

10.30 A.M in full swing at Radio Active, Bangalore. A half-day workshop was held prior 

to the data collection process to explain the entire project and methodology of data-

collection, the Project Coordinator, Mrs. Shirley Deepak, trained the survey group on the 

following aspects of effective administration of the questionnaire, skill of establishing a 

rapport with the community, precautions to be observed during village household visits, 

the art of skillfully eliciting responses and specific observations to be made.  

 

The days Session started with CEMCA representative orienting the community 

members and the student volunteers on the project Understanding planet Earth. Around 

forty questions in the questionnaire were explained one by one in detail to the audience. 



 

 

Queries were answered. Once the audiences were thorough with the questionnaire, the 

doôs and donôts were instructed. Training during the workshop included mock-interviews 

and tips on how to ask questions so that the exact information can be obtained.  

 

The third session started with mock interviews, where the people among the 

group acted as interviewer and respondent to understand the nuances of gathering the 

information. Questions emphasizing observation were given lot of focus. The mock 

interview continued for an hour. The audience did come up with lot of queries, which 

was cleared instantly. The supervisors who are the staff of the college were given special 

training on how to check and verify the answers. The importance of sticking stickers on 

the surveyed house was discussed in detail. 

 

In the fourth session the audience were taken to the target communities for trial 

interviews.The survey team was asked to carry radio sets with them to ensure that the 

radio signal of 90.4 MHz was available at the site of survey. While they collected data, 

interviewees were photographed which offered a visual presentation of the community, 

its economic status, and their reactions during the question-answer sessions. 

 

The trial interviews were conducted in the target communities- Dasarahalli and 

Srirampura by 5ôoô clock the days work was completed with the complete satisfaction 

that the survey can be taken the next day without any problem. On the 2
nd

 and 3
rd

 day the 

operation of collecting datas from the catchment area took place in full swing from eight 

in the morning till six in the evening, simultaneously the data entry expert trained the 



 

 

students from the college to code and enters the data in the required format. By the end of 

third day the students showed great energy by entering all the thousand questionnaire.  

 

To ensure that the student volunteers are able to collect a truly representative data of the 

selected communities, they were supervised or accompanied and the coordinators 

interacted with the community independently to understand the community from the 

perspective of the project.  

 

 

2.0 Instrument  

2.1 Data Collection  

 

The field teams for data collection comprised: 

¶ Local Supervisor from Jain College 

¶ Students of Jain College 

¶ Community representatives from the catchments areas 

 

The duly filled out questionnaires were cross checked to avoid errors. The process of 

Data entry, tabulation along with graphical representations was handed over to a private 

company by the management. 

 

Local Supervisors 

 

1. Ms. MadhuBala, Project Director, Understanding Planet Earth, Holy Cross CR, Trichy. 

2. Ms.Pinky Chandran, co ordinator, Radio Active, Bangalore 



 

 

3. Ms.Ramya, Assistant Manager-Radio Active, Bangalore 

4. Ms.Beulah, Radio Active, Bangalore 

5. Mr.Marwan Abu Bakkar, Radio Active, Bangalore. 

 

 

Schedule for Baseline: 

 
 

 Workshop mode briefing Activity 

 

Day 1 

Forenoon 

¶ Briefing about project objectives 

¶ Going through the questionnaire 

question by question 

¶ Review of filled-in mock 

Questionnaires 

Participants will 

fill real 

questionnaires 

with mock 

interviews. 

 

Afternoon 

 

¶ Field Data Collection 

¶ Review filled in questionnaires 

after 

teams return 

¶ Coordinator briefs Data 

Verification 

teams 

¶ Coordinator supervises sample 

data entry, (use workshop trail 

questionnaires) 

Teams go to Field, 

collect 3-4 interviews 

and come back 

 

Day 2 

 

¶ Field Team goes for data 

collection 

with supervisors 

¶ Coordinator ensures 100 percent 

verification 

¶ Real data entry begins 

Data collection 

Data verification 

Data entry 

 



 

 

¶ Spot back checking 

 

Day 3 

 

As above 

Data collection  completed. Data 

entry in good progress. 

As above 

 

 

 

 

QUALITY CONTROL  

 

To ensure high quality data, the local supervisors of the college were present during the 

survey and regularly went to the field to random back checks. Further, all questionnaires 

were physically verified for completeness, before sending them for data processing. Five 

percentage of the questionnaire were randomly selected and the supervisors cross check 

them manually by visiting every fifty house that was randomly chosen.  

 

 
Name list of the participants who conducted survey from 25th ï 27th  Oct: 
 

S.No Name Community 

1 Gangaraj Dasarahalli 

2 Ritwik Dasarahalli 

3 Vinutha Dasarahalli 

4 Chandrakala. G Dasarahalli 

5 Nikhata Jabeen Dasarahalli 

6 Venkatlakshmi Dasarahalli 

7 Chandrakala. H Dasarahalli 

8 Manjula Dasarahalli 

9 Divya Dasarahalli 

10 Jyothi Dasarahalli 

11 Yathish  Dasarahalli 

12 Surendra Dasarahalli 



 

 

13 Parvathi Dasarahalli 

14 Nadiya Sri Rampura 

15 Saramma Sri Rampura 

16 Jayalakshmi Sri Rampura 

17 Kiran Sri Rampura 

18 Bhavani Sri Rampura 

19 Vinod Rao Sri Rampura 

20 Shruthi Sri Rampura 

21 Madadev Sri Rampura 

22 Vital Sri Rampura 

23 Rakesh Sri Rampura 

24 Manjunath Sri Rampura 

25 Prakash Sri Rampura 

26 Suma Sri Rampura 

27 Ravikumar Sri Rampura 

28 Asha Rani Sri Rampura 

29 Shalini Sri Rampura 

30 Vijayalakshmi Sri Rampura 

31 Nawaz Sri Rampura 

32 Amaravathi Sri Rampura 

33 Shantamma Sri Rampura 

 
                           
 
2.3 Data Analysis 

 

Datas were analysed by a statistician from the college according to a pre-designed 

analysis framework developed by CEMCA. 

 

 

 

 



 

 

 

 

3.0 Radio Active CR 90.4 MHz- Station Profile 

 
  

The Jain Group of Institutions (JGI) is a conglomerate of 58 mission driven institutions 

that spans the gamut of education, from primary to higher education, and charitable 

schooling to professional courses. JGI draws on the essence of tradition and 

sophistication of modernization to educate the professionals of tomorrow. Inspired by its 

dynamic founder and Chairman Mr. R Chenraj Jain, the JGI family is principled, 

proactive and visionary.Its vision is to contribute leaders to a vibrant and responsive 

India. Its mission is to provide excellence in academic education and focuses on the 

holistic development of the individual.In keeping with its tradition of promoting the 

welfare and betterment of society, JGI has taken the initiative to launch a community 

radio station serving the cause of progress and development of the community at large. 

 

Radio Active CR 90.4 MHz was launched on 25
th
 June 2007, by Jain Group of 

Institutions, as part of its social outreach program.Radio Active is an urban community 

radio catering to heterogeneous and diverse groups, where people from different 

communities are encouraged to make use of the station for their development. 

 

The radio station located in central Bangalore caters to different groups by interest 

like the LGBT community, disabled groups, people living with HIV/AIDS, auto-drivers, 

senior citizens,  and by geographical locations located within the coverage area. 



 

 

The community radio station, Radio Active seeks to reach out to Bangaloreôs 

masses on issues concerning health, environment, development, scientific awareness, 

women, social issues etc, in turn seeking to inform, educate, while entertaining the 

public. 

 

3.1 Community Representatives from Dasarahalli 
 
 

 Chandrakala.H                                                 

RJ Chandrakala, has completed SSLC and is good at Computer Basics. She takes care of 

community programs from Dasarahalli on educating Kids and elders about the 

importance of education and addressing some community problems.  

 

 Athiya 

RJ Athiya coming from the Muslim community is very keen on addressing community 

problems faced by People at Dasarahalli. She also helps in coordination of events 

organized for community. 

 

 Chandrakala.M                                                   

Rj Chandrakala. M is being married and has studied upto 7
th
 Standard. She works as maid 

in several houses. In her free time she gathers with the community and join them in radio 

programs and shares her knowledge and helps them improve themselves. 

 

 

 



 

 

 Divya    

RJ Divya is studying 1
st
 PU and in her free time she engages her community in making 

programs and addressing several issues. She even takes care of editing and teaches other 

community people. 

 

Venkatalakshmamma                                        

Rj Venkatlakshmamma is married and works as a maid in several houses. She has studied 

upto SSLC and helps her sister n tailoring work. She makes the programs on women 

entrepreneurs at Dasarahalli community. 

 

Vinutha 

Rj Vinutha from Dasarhalli community has completed SSLC and is keen on working 

with Radio. She assists the community men and addresses several issues. 

 

Manjula  

 Rj Manjula has completed her 2
nd

 PUC and helps her mother in house work. She address 

the working women in Dasarahalli community and takes care of editing and community 

mobilization for workshops and events. 

                                

Parvathi 

Rj Parvathi has completed SSLC. She is a responsible house wife who shares her joy in 

writing scripts and helping her husband RJ Auto Shiv kumar with all his programs. She 

indulge the Community in vegetable market in making programs 



 

 

Jyothamma 

Rj Jyothamma has completed her SSLC and owns a grocery shop. In her free time she 

gathers the community women in cooking shows and discusses the value of nutrious food 

and its benefits. She also handles the scripting part of Dramas done by all community 

people. 

 

RJ Shantamma 

 Shantamma is another member of Radio Active is a resident of Srirampura. A social 

worker, she coordinates with the community members in program production and 

outreach activities.  She is passionate about empowering women in business skills to 

make them independent.  

 

RJ Jaydev 

RJ Jaydev, is visually impaired and in a position to switch on the station by himself, 

without any assistance. He co-ordinates programs on all disability related   issues and is 

presently working on the production of a Radio Serial on sensitizing people on disability 

issues called Beyond Affliction.  

 

RJ Priyanka 

 RJ Priyanka from the LGBT Community (Transgender) helps in broadcasting  

programmes to contribute towards the development of her community and society. She is 

instrumental in coordinating capacity building workshops in radio production and 

feedback collection.     



 

 

Her main motive is to use the radio station to air views and address issues faced by the 

LGBT community like sexual harassment, unemployment, lack of housing, etc. 

 

3.2 Data Analysis 

Datas were analysed by a statistician from the college according to a pre-designed 

analysis framework developed by CEMCA. 

 

4. FINDINGS AND DISCUSSION 

 

About 95% of the respondents were females and 5% were males (fig below). The 

analysis of the survey results revealed that the age category of the respondents ranged 

from 20 ï 50 years of age with a majority in the age range of 20 - 30 years.  Majority of 

the women surveyed were in between 20 - 30 years old. 



 

 

 

 

 

 

Majority of  the population is married.Almost 14% of the population is unmarried and a 

negligent percentage of divorced or separated. 

 

 
 

 



 

 

Almost 40% of the women admitted to illiteracy or lack of any formal education. See 

figure below with 35% being completely illiterate, 4% with lack of formal education but 

literate and 11% having attended school up to 5 years (Class1-5).  A larger portion had 

completed school between classes 6-9 years (Class 6-9) ï 18% and about 24% had 

SSLC/HSC education, and graduates and higher figured in very small numbers. See 

Table and figure below. 

 

 

 
 

Head of the Household  

 

More than three fourth of the population ( 85% ) of the houses showed presence of male 

members as the head of the household and Less than one fourth (15%)  had women as 



 

 

head of household.  Most male household heads also resided with their families .See 

figure below. 

 

  

 

 

 

 
 

 
Occupation  of the respondents 

 

 

Majority of the women interviewed were either home makers (36%) and over 33% were 

wage laborers; Around 13% were with Self Help Groups with some kind of self-

employment and 4% were in private service. Only 6% pursued education in marginal 

numbers followed equally by skilled workers, petty traders. Only a negligent amount 

(7%) of the population belongs to Self Helf Groups, while the majority (91%) are not 

associated with any Self Help Groups. 



 

 

 

 

 

 

  
 

 

 

 
 

 

 

Socio-economic and Lifestyle Indicators 

 
 

The average household income was found to be less than Rs.3000 ( 15% below Rs.1500 

and 32% between Rs.1500 ï 3000). The monthly income of more than one fourth of the 



 

 

households was between Rs. 3,000 ï 6,000 per annum and the overall picture showed the 

community to be just above the stipulated poverty line index. See Table and figure below. 

 

 
 

 

 

 

 

 



 

 

 

 

More than half the population live in pucca houses (54%), where less than one fourth of 

the houses are semi-pucca dwelling (13%) and sizeable portion are huts (18%). Nearly all 

the homes have electricity connections (98%), perhaps due to a welfare scheme by the 

state government, whereby economically poor houses were provided with an electricity 

connection and a light bulb. More than half uses kerosene at home  as cooking fuel 

(52%). Nearly half of them use LPG/cooking gas (33%) and firewood (17%).  

 

 



 

 

 

Less than half the respondents have private toilet facilities (45%), whereas more than half 

the population use common toilets (32%). However, most toilets do not have running 

water and the more prevalent practice is for children to any available open space right 

outside the homes. Most of the people uses relatively deserted areas around the housing 

colony. Importance can be given on the importance of using toilets. 

 

 

 

 
 

 



 

 

In terms of household possessions,  most common household is the mixer/grinder owned 

by (32%) followed CD player by (19%), followed by a cycle and Tape recorder  (9%). 

 

Water source 

 

More than half the population get their drinking water from a common tap (56%) , only 

less than half the population have tap connections in their home 37% and a negligent 

amount of population (7%)  had to get it from hand pump or Bore well for their drinking 

and daily cooking needs. 

 

 
 

 

 

Telephone connection 

 

Majority of the population do not have a landline.Whereas, Nearly half the population 

have a mobile connection (46%) 

 



 

 

 

 

 

 

HEALTH  

Almost the entire population do not have any complaints of disability.Only a negligent 

percentage (7%) has reported disability.Out of the negligent percentage, the following 

disability was reported Orthopaedic (49%)  Visual (19%)  mental (13%) 

 



 

 

 
 

 

 

 

 
 

 

 

 
 

 



 

 

 

 

For their healthcare needs, government hospitals and government primary healthcare 

centers were used .Nearly there fourth of the population(61% ) used the services provided 

by Government Hospitals and more than one fourth of the population (28%) Used the 

services of Private doctors.Only a negligent amount of population visited Government 

health Worker (6%) and Government PHC/ CHC 

 

 

MEDIA PROFILE  

 

 

 
 

 



 

 

The illiteracy hurdle to newspaper or magazine readership is present. Newspaper and 

magazine subscription is negligible (7 %) and (1%). clearly indicating that the surveyed 

depended only on radio and TV as their main source of information and 

entertainment.Television predictably is the most popular medium of entertainment and 

information with more than three fourth  of  respondents (86%) owning one .But 

surprisingly, more than three fourth of the population own a TV set and that too with a 

cable connection. In contrast, Radio comes closer to TV with more than half the 

population owning a Radio set with FM band.  

 

 

 

 
 

 

. 

 
 

 

 

 



 

 

Listenership and Media Habits 

 

As 36% are Housewives, Nearly one fourth of the population listen to radio from Home 

(23%).A good number of respondents (18%) listen to radio through mobile phone, 

whereas,13% of the population listen while they travel or commute and 12% listen while 

they are at work. 

 

 
 

 

 
 

 

More than half the population do listen to radio. More than three fourth of the population  

(35%) listen to radio regularly with a similar number (32%) not listening to radio at all. 



 

 

Radio Active has to make the community listen to radio first. Since they do not listen to 

any radio, Radio Active can be popularized easily. Among those who listen, 19% of the 

respondents do not have a specific listening time.But 15% of the respondents listen from 

8 - 10 AM., 12% from 8 ï 1 PM. 

 

 
 

 

 

FAVOURITE RADIO CHANNEL  

 

 

 

 
 



 

 

 

 

Radio Active seems to be the most preferred radio channel with 289 respondents 

preferring it. Commercial Channels like Rainbow FM, Radio Mirchi and Big FM are only 

preferred next to Radio Active. 

 

 

 
 

 

 

A consolidated report of the favourite radio Channel reveals that more than one fourth of 

the population prefer Radio Active followed by Big FM (18%) , FM Rainbow (17% ) and 

Radio Mirchi (15%). This is substantiated by the fact that the awareness of Radio Active 

was high with a corresponding figure of 55% when asked if they had you heard of radio 

Active 

 



 

 

 
 

 

RADIO ACTIVE CRS  

 

 

 

 
 

 

More than half of the respondents (55%)  have heard of radio Active and have 

participated in Radio Active programmes.  



 

 

 

 
 

 

 

When asked what they liked most about Radio Active, some said that they get useful 

information or get to hear about new things happening in my neighbourhood ( 11% ), 

others said they get to hear voices of their community (10%), the kind of 

programmes, the music, the presentation style and a few said that they could 

participate in the programmes, More than half the population( 57%) said that they had 

participated in some programmes on Radio Active. 

 



 

 

 

 

 

 

Those who have participated, 16 % of the population have participated in Phone in 

Programmes followed by Discussions and Radio events (6%) 

 

 

 
 

 



 

 

  

 

 

 

 
 

 

Mukha Mukhi ismost liked by the respondents followed by Neighbourhood watch and 

active women. 

 

Primary issues of environmental concern in the community 

 

 



 

 

 

 

More than one fourth of the respondents said that water is scarce (33%) and Unclean 

(31%).Nearly one fourth of the population said that they have to go far to fetch 

water(24%) 

 

Drainage 

 

 

 

 

Drainage or sewage was another major area of concern. Nearly half of the population said 

they have open drainage (33%) which gets clogged as it is not frequently cleaned (36%). 

More than one fourth of the population (28%) complained that they do not have 

municipal drainage system.  

 

 

 

 

 

 

 

 



 

 

Natural Disasters 

 

 

 
 

 

The region is not disaster prone area.Half of the population (50%) said that their areas get 

flooded during rainy season and its converse condition of drought by 3% were some 

natural disasters experienced of the respondents. 

 

Man Made disaster 

Manmade disasters were not many but Riots at 33% and illicit liquor at 22% were some 

problems experienced by the respondent while 14% said they had problems with bad 

costructions. 

 



 

 

 
 

 

 

Environment Related 

 

 

Other environment related included Air pollution at 27%, water pollution at 24% and 

traffic congestion at 21%, soil Pollution at 12%,Industrial Pollution at 10%, However 6%  

said that they experienced no problems 

 

 
 

 



 

 

 

Animals 

With regard to animal related environmental issues 31% complained of Insects, 30% said 

rodents were an issue, 23% said they had stray dog problems, 15% noted the lack of 

veterinarian for this farming based community. Every one of the respondents experienced 

some or the other problem with regard to animal related environmental issues. 

 

 
 

 

 

 

 



 

 

 
 

 

With regard to solid waste issues 22% of the population complained of irregular 

collection of waste by BBMP and Dunping on Road side. 21% said there is no space for 

storage of segregated waste.18% complained of plastic wastes and 15% felt that there is 

no space to cmpost wet waste. 

 

 

 
 

 

 



 

 

A propos health related concerns, Majority of them  had suffered from an epidemic of 

chikungunya, a while ago, and other seasonal diseases, Malaria, Dengue and 

Allergies.Some of  the respondents are diabetic and have high blood pressure 

 

CRS Support in Finding Solutions to Community Problems 

Almost three fourth of the respondents 70%, were of the opinion that the CRS would help 

to find solutions to problems concerning their environment and 18% were unsure of radio 

providing solutions. 

 

 

 
 

 

 
Similarly 69% expressed willingness to participate in making radio programmes in 

finding solutions through community radio. 

 



 

 

 

 
Of these nearly three fourth of the population (65%)  were eager to get trained and 

participate in making radio programmes and some felt that they could become Radio 

Jockeys or announcers with basic training. See Figure and table below 

 

 
 

 

When briefed about forming listenership clubs and group listening, 63% said were 

wil ling to initiate steps to form such associations, while 9% were unsure. 

 



 

 

 
 

 

More than half the population 51% said they would be interested in outreach activities 

which involved clean-up drives, garbage disposal, cultivating kitchen gardens, sapling 

plantation, health camps etc that would elicit their active participation. 

 



 

 

 
Respondents said that the kind of environment based programs that they would like to 

listen to and be a part of were health related, civic amenities, water and sanitation, the 

physical structure of the earth etc. See Figure and table below 



 

 

 

 

 

 
4.1 Implications for Radio Active 90.4 for Understanding Planet Earth Project 

 

According to the survey Radio Active is well received in the community as it cuts across 

educational and economic backgrounds it serves. Since the station is already popular with 

more than half of the respondents, the task of popularizing the project is easy for the 

station. Stickers of Radio Active were already stuck in the houses of the people in 

Dasarahalli ans Srirampura reveals that the station seem to have already taken steps to 



 

 

popularize the station. The main task of the station now lies in popularizing the planet 

earth programmes. 

 

The  reach of Radio Active has to be checked again as both the areas are receiving some 

disturbance.But both the catchment areas are excellent findings which is in urgent need of 

information and this vast potential has to be tapped and explored to optimization. Since 

majority of the respondents are illiterate, and radio active being the most popular 

medium, it has a greater opportunity to render service and empower the two adopted 

community. It can even bring about a revolution. It is also surprising to see that Ardio 

Active is more popular than commercial channels. 

 

Most of the respondents are home makers, and the survey has also revealed that majority 

of them like to listen to radio from home. Since more than one fourth of the listen to radio 

regularly , from 8 - 1 PM, the Planet earth programme can be broadcast in this slot. 

 

As most of the respondents are not part of any Self Help Group and their monthly income 

ranges from 1500 ï 6000 per month, Programmes like vermi composting, Bio gas, waste 

mangement that can empower them can be designed. These kind of  programmes will 

definitely help to raise their standard of living.  

 

Almost all the houses have electricity and majority of them use kerosene and 

LPG/cooking gas at home  as cooking fuel , programmes on energy conservation can be 

popularized in the two communities. 



 

 

 

The need of community is environmental and hygiene information. The community needs 

guidance on working of how to approach issues and how to redress them. Water resource 

management like its optimization, fertility, animal welfare and health are among the other 

important issues that can be addressed.  Since many respondents have complained of 

open drainage and clogging, special programmes on these topics could designed. 

 

Since half the population use common toilets that does not have running water and the 

more prevalent practice is for children to any available open space right outside the 

homes, Most of the people uses relatively deserted areas around the housing colony. 

Importance can be given on the importance of using toilets. 

 

As most of the  population get their drinking water from a common tap for their drinking 

and daily cooking needs, programmes creating awareness on water related diseases can 

be given. Some have complained that water is scarce , Unclean and they have to go far to 

fetch water. Water related issues can be given importance. 

 

When it comes to natural disaster, the  areas get flooded during rainy season. The 

community people can be prepared for such disasters through programmes followed by 

demonstrations. Riots and illicit liquor were reported as the main Manmade disasters. 

Programmes  to eradicate these kind of disasters can be given to the respondents. 

 

Programmes related to the environment with special focus on water, sanitation and 

hygiene on field activities garbage/waste management, vermi-composting, tree planting, 



 

 

multi-cropping, clean safe water, etc along with grievance redressals, phone-in with 

officials and concerned authorities can be implemented. The thrust of useful information 

can be useful in finding solution to the community needs. Since most of them are 

illiterates non formal education can be popularized. As every one of the respondents 

experienced some or the other problem with regard to animal related environmental 

issues, special programme on these issues can be given for the benefit of the community. 

 

Majority of them  had suffered from an epidemic of chikungunya, a while ago, and other 

seasonal diseases, Malaria, Dengue and Allergies.Some of  the respondents are diabetic 

and have high blood pressure.A good number of episodes on health and hygiene will 

create awareness, which inturn will help them to lead a healthy life. 

 

Since most of the respondents were of the opinion that the CRS would help to find 

solutions to problems concerning their environment , Radio Active can walk with the 

community, to help them experience and lead a better life. 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

PART II 

CAPACITY BUILDING WORKSHOP 

REPORT 

 

 

 

 
 
 
 
 
 



 

 

 

 
 

1. OBJECTIVES 

 

To identify among the girl students and community members. 

 

¶ Potential radio anchors 

¶ Producers 

¶ Interviewers 

¶ Facilitators  

¶ Scriptwriters and 

¶ Reporters 

 

To train them in 

 

¶ Radio Programme Appreciation 

¶ Formats of Radio Production 

¶ Formats of Radio presentation 

¶ Art of Interview 

¶ Studio Recording 

¶ Outdoor Recording through Flash recorders 

¶ Elements of Editing 

¶ Mix ing 



 

 

¶ Participatory Radio Programmes 

¶ Interactive Radio Programmes like Phone-in, Phone-out and SMS 

 

To sensitise and familiarize them with 

¶ Programme Planning 

¶ Need Analysis, Baseline studies 

¶ Programme Scheduling 

¶ Repeat Broadcasts 

¶ Presentation Aspects 

¶ Radio Counselling 

¶ Value Added Services 

¶ Feedback 

¶ Archives 

 

To encourage them to form 

¶ Radio group/listening clubs 

 

 

SCHEDULE:  

The  schedule framed by CEMCA was strictly followed 

 

 
 
 
 



 

 

 
 
 

CAPACITY BUILDING WORKSHOP 

 

An Exercise in Radio Production for RVPSP Project 

Understanding Planet Earth for Women & Children 

 

BACKGROUND 

 

The Rashtriya Vigyan Evam Prodyogiki Sanchar Parishad ( RVPSP), Department of 

Science and Technology, Government of India has engaged Commonwealth Educational 

Media Centre for Asia ( CEMCA) to act as the nodal agency for coordinating a project 

titled ñ Understanding Planet Earth for Women and Childrenò through community radio 

stations across the country. 

 

Capacity Building Workshop 

 

As part of the project, a capacity building exercise in radio production was organized at 

Radio Active CR 90.4 MHz, Bangalore from 27
th
 October to 30

th
 October 2010.Radio 

Active CR 90.4 MHz, which is a part of Sri Bhagwan Mahaveer Jain College is 

Bangaloreôs first community radio station and caters to a heterogeneous groups.The 

workshop was designed to provide participants training on Essentials of programme 

production, understanding radio formats, art of spoken word, Mike handling, editing the 

recorded materials etc. 



 

 

 

Amongst other things, the workshop was intended to identify from amongst the 

participants ï students and community potential radio anchors, producers, scriptwriters 

and reporters.  

 

DAY ONE REPORT 

The Capacity Building workshop was initiated by Ms. 

Shirley Deepak, Faculty ,Mass Communication Holy Cross 

College and Pinky Chandran - Head Radio Active. 

 

 Ms. Shirley made a presentation on Holy Cross 

Community Radio Station and shared her experiences on 

the project.  

Following that a video on Science for Women ï 1 Health and Nutrition produced by 

National Council for Science and Technology Communication (RVPSP) and 

Commonwealth Education Media Centre for Asia (CEMCA) was screened. Through the 

movie participants were made to appreciate the enormity of the project. The participants 

were then asked to share their experiences on the baseline survey. While most over 

overwhelmed with the experience, they all were in consensus that the survey was an eye-

opener and an excellent learning experience.  

 

DAY TWO REPORT  

 



 

 

The session commenced with an ice-breaker session. Participants were divided into teams 

and were asked to present their concept of community 

radio is a 30 second jingle on Community 

Radio.Through this exercise participants were made to 

understand the uniqueness of community radio station 

as opposed to the other stations.This was followed by 

demo of different radio formats 

 

¶ Interview 

Mr. Jaydev demonstrated a simple mock interview and explained that interviews are 

normally between two people, one asking questions and the other answering questions. 

He emphasized the need to ask open ended questions, and ensure that the interviewee 

does not digress from the topic or give out too much information. 

He also provided additional tips to the participants like the importance of making 

appointments before hand, to introduce yourself and the purpose of the interview.  

He also mentioned it is always better to run through the interview prior to going on air or 

recording.  

¶ Debate 

A mock debate was simulated for the participants. Three volunteers were given a non 

controversial topic and each of them played a role- a moderator, one for the topic and one 

against the topic. Participants were briefed that they should not just vent their views or 

get into any kind of controversy.  

 



 

 

¶ Vox-populi 

A simulation of the community was created to help participants understand that while 

producing any program that needs public opinion this format can be opted for. A 

volunteer was asked to demonstrate this to the group and was asked to record the opinion 

by going around asking the same question to variety of people  

¶ Panel Discussion 

A mock Panel discussion was simulated for the participants. They were made to 

understand the need to have an interesting discussion. The moderator was briefed to 

balance the discussion and weave and summarize before moving on to the next topic.  

¶ Phone ïin 

RJ Priyanka, demonstrated a phone-in program, based on the existing on-air program- 

Mukha Mukhi.  

Radio Drama 

Participants were briefed on the concept of Radio drama. Jaydev, went on to explain that 

just as life is a series of incidents, while working on a radio drama, it is important for the 

scriptwriter to weave many incidents into the story to inject life. He also stressed the need 

to tie in all the incidents to develop a plot for the drama. 

He also emphasized the need to create situation first, and then writing the sketch of all 

characters and the importance of creating relationships to all the characters. Once the 



 

 

outline is ready, then subdivide it into different episodes. Consider dialogues very 

carefully, as Radio is a blind medium. He mentioned the need to have uncomplicated, 

jargon free and simple dialogues. He also mentioned the need to create the scene through 

sounds, so that the listener can relate to the scene and it sounds more realistic. 

Other formats 

Participants were also briefed on the radio magazine format, jingle, PSAs, advertisement, 

feature, documentary, feedback shows etc.  

The session was concluded by summarizing on the key tips: 

¶ Do not stereotype or caricature anybodyôs characters. For instance, while enacting 

an aged character, do not imitate to make it sound unreal. 

¶ Do not copy.- The need to be original and creative was highlighted 

¶ Use emotions -  

¶ Silence is equally important 

¶ Scripts should not be read- Stress was placed on rehearsing before the recording, 

so as to be natural.  

¶ Imagine your listener while developing the plot 

¶ Smile when on air ï as it reflects in the voice.  

 

Afternoon session 

The afternoon session devoted to recording audio 

¶ Participants were given a checklist of what they would need before recording an 

audio. They were asked to ensure that they check if everything is in working 

order, nothing broken, batteries charged, headphones, mikes, etc in working 



 

 

condition, back-ups to be on hand. Phone numbers of everyone involved. ID 

cards to be worn at all times.  

¶  The next was on the environment check- Participants were asked to check on the 

following: 

a) If recording an interview ï check if the room is quiet enough? If not sound 

proof- then ensure that the room is not big and empty. If the room is empty, it 

might tend to echo Ensure that you are away from the window,  

b) Ensure that all electronic devices are turned off- to ensure that there is no 

interference 

c) Always wear a headset- while recording.  

¶ Prior to recording, participants were asked to do a  test recording and play back  

to ensure everything is fine 

¶ While recording, ensure that you record for two-to five minutes of the room sound 

and do not stop recording, but capture all information 

¶ This was followed by mike handling techniques like placement of mike- near the 

intervieweeôs mouth ï that is about 5 to 6 inches away, but not in front of the 

mouth, but a little bit below the mouth, a bit to the side. Ensure that mike is not 

placed far away. 

¶ This was followed by briefing on unidirectional and multi directional 

microphones. 



 

 

Evening Session 

Participants were asked to finalize scripts and formats, to present it the next day.  

 

Day Three Report 

All the groups, presented their scripts. Feedback was provided by Ms. Shirley Deepak, 

Ms. Pinky Chandran & Mr. Marwan Abubaker.Participants were then asked to rehearse 

and record programs. Each program had a mentor.  

  

After recording, the mentors of each group briefed them on basics of editing, and were 

encouraged to practice editing. There were also briefed on adding music to the programs.  

Further they also got introduced to mixing music for the programs. 

 

 

 

 

 

 

 

 

 

 

 

Day Four Report 

 

Every Saturday Radio Active airs a live program called Mukha Mulhi, from 9am to 

11am. This is hosted by  RJ Auto Shiv Kumar.Keeping with theme of the project, the 

topic chosen for the demo program was Disaster Preparedness in an unlikely event of gas 

cylinder burst.  



 

 

Around 100 residents of Dasrahalli, along with the participants were present at the 

program. The Manager of Distributor Agency of Inndane Gas, Indira Colony, Dasarahalli 

was present to testify in the presence of the residents and community members. 

 

 

 

Afternoon session 

 

Ms. Rukmini Vemraju, Programme Officer, CEMCA congratulated each and everyone 

for their participation and dedication towards program production and overall 

participation in community radio. She also briefed on how to build ideas in program 

making and wished them the best of luck. 

Following this  programmes were reviewed and appreciated on the basis of the following 

points: 

¶ Purpose of the programme 

¶ Content of the programme 

¶ Formats used 

¶ Quality of the script, clarity of ideas 

¶ Relevance to the community 



 

 

¶ Technical quality of the program 

¶ Reinforcement of message. 

 

Conclusion 

 

The participants were asked to share their overall experience working with community 

radio. The participants were enthused about program production and were looking at 

making use of the station for their overall development 

 

 

Program Review 

 

Group 1:  Title: Asanada Badaku ( Cleanliness and Waste Management ) 

Focus: Program directed towards Waste and its causes and consequences in our 

immediate environment, how to reduce, recycle and dispose. 

Format: Drama  

Commendable Points: 

¶ Clarity of purpose 

¶ Reinforcement of message 

¶ Promotion of listening habits 

Scope for improvement: Inculcate different ways of Waste management 

 Technical Quality: Good 

 

Group 2: Title: Jagalikatae (Humidity and Natural Environment Changes) 



 

 

Focus: Issues related to natural Environmental Changes and increase in Humidity due   to 

climate change . The issues tackled are widening of roads, cutting trees and use of 

technology. 

 Format:  Harikatha, Drama and Discussion 

 Commendable Points:  

¶ Good reinforcement of facts 

¶ Covers the issue as well 

¶ A strong message at the end 

¶ Program sounds natural 

 Scope for Improvement: Incorporate specialists from respective fields for more  

accurate information.               

Technical Quality: Good  

 

Group 3: Title: Anarogya Dalli Mahilae( Womenôs Occupational Hazards) 

Focus: Program is focused on Womenôs Health mainly those who prepare Incense Sticks 

and the necessary precautions to be taken for the same. 

Format:  Drama and Interview 

Commendable Points: 

¶ Clarity of purpose 

¶ Excellent use of spoken word 

¶ Covers the issue as well 



 

 

Scope for improvement: Inculcate more community people and live chat between 

women and Doctor. 

Technical Quality: Need to tone down volume 

 

 Group 4:     Title: Animal Health  

Focus: Program is focused on street animal management and welfare  

Format:  Drama, Phone in programme and Interview 

Commendable Points:  

¶ Good reinforcement of facts 

¶ Clarity of purpose 

¶ A strong message at the end 

Scope for improvement:  

¶ Involvement of Vetenery Doctor and brief  explanations on Dog 

Psychology 

Technical Quality: Good 

       

Group 5:     Title: Spots -Rain Water Harvesting and Saving Water  

Focus: All the Jingles are focused on Saving Water by different methods and also Rain 

Water Harvesting 

Format: Spots 

Commendable Points:  

¶ Clarity of purpose 



 

 

¶ Excellent use of local language and dialects  

¶ Excellent way of Mixing Music 

¶ A strong message at the end 

Scope for improvement:  Practice rehearsing before recording 

Technical Quality: Good 

 

 Group 6:     Title: Disaster Preparedness  

Focus: Program is focused on precautions to be taken while domestic gas cylinders are in 

use and when not. Also conveying the message that there is no threat in the presence of 

gas cylinder warehouses in a residential area. 

Format: Live Show 

Commendable Points:  

¶ Clarity of purpose 

¶ Excellent use of spoken word 

¶ A strong message at the end 

Scope for improvement:  

¶ Needs expert from Fire and Emergency Services.  

¶ Provide all information relating to disaster preparedness 

Technical Quality: Good 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 
 

 

 

 

Banner used in the communities during the programme 

 

 

 

 

 

 

 

 

 
 
 
 
 



 

 

 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


