
 



Introduction 

In continuation of the project “Understanding Planet Earth for 

Women and Children” catalyzed by The Commonwealth 

Educational Media Centre for Asia (CEMCA) and supported by 

Rashtriya Vigyan Evam Prodyogiki Sanchar Parishad (RVPSP), 

Department of Science and Technology, Government of India, 

New Delhi targeted to bring about qualitative change in the life style 

of community by diffusion of innovation, knowledge & skill for 

understanding Planet Earth for Women and Children. The present 

Baseline Study is tenth and the last one in series to evaluate the 

impact of the programmes broadcast through Community Radio in 

the Urban and Rural areas across the country. CEMCA is 

continuously making efforts to achieve the goal and has been 

entrusted with the following responsibilities:  

 

 To identify the communities and conduct baseline study and 
prepare demographic and socio-economic profile of the 
community within the catchments area of the Community Radio 
station. 

 
 To ensure proper utilization of funds provided by the RVPSP. 

 
 To make sure that the programmes are produced with 

informative and educative contents meets the needs and taste 
of the participants/listeners to understand the importance of the 
environment.  

 
 To act as a catalyst for capacity building within the students and 

the women and children to be community participatory. 
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Profile of Delhi University Community Radio Station 
 

Delhi University (DU), Community Radio Station - 90.4 MHz, 

was inaugurated by Sh. Kapil Sibbal, Hon’ble Minister of Science 

& Technology and Earth Sciences, Government of India on 2nd 

October 2007. It is located at School of Open Learning, University 

of Delhi. The area covered by the DU C.R. station is around 10-15 

km. radius. The radio station has its own broadcast and recording 

studio, transmission and equipments for outdoor recordings.  

In the beginning it was broadcasting four hours programmes in 

two segments in morning and evening but day by day popularity of 

DUCR among the students and other 

communities living in and around Delhi University Campus 

improved and beneficiaries demanded increase in transmission 

hours. On looking the popularity of the programmes, the broadcast 

time has been enhanced by three hours i.e. morning transmission 
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from 8.00 am to 12.00 pm and in the evening from 4.00 pm to 7.00 

pm.  

 

DU Community Radio Station programmes are mainly based on 

health, anti smoking, aids, gender sensitization, environment and 

other issues related to local community as well as phone-in 

programme with the experts. Spreading awareness among the 

students about career guidelines, lectures, discussions, debates, 

cultural programmes etc. Interactive programmes for the students 

enrolled at School of Open Leaning, who could not get the 

opportunities for face-to-face teaching learning process and 

different community based programmes with the help of 

community members residing in the adopted slum areas and the 

community residing around Delhi University. It also broadcast film 

music and album songs for infotainment after getting special 

approval from concerned Ministry of I & B.  

 

Career Counselling, Mission DU Admission, Ubharate 

Kalakar: Aapki Baat Sabke Saath, Live Talk of Experts with 

People from Sanjay Basti, Hello Doctor, Anchhui Zindagiyan, 

Hamaare Mehman, Khelon ki Duniya, Meri Pasand Community 

Se, SOL Calling (Live phone programme) are the main 

programmes being broadcast from Delhi University Community 

Radio Station.  
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Baseline Study Objectives & Design  

Objectives  

 To encourage community people to participate in the 

community radio and Planet Earth programmes for better 

understanding and preservation of the environment.  

 To gain an insight into the socio-economic and demographic 

profile of the community. 

 To explore the media practices with special reference to the 

Community Radio and environment issues. 

 To identify the local issue particularly related to environment 

and health problems. 

 To explore the acceptability of participation of women in the 

Community Radio programmes.  
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Sample  

The Baseline Study and capacity building workshop was 

initiated from 06th to 13th July 2009 (with an off on Sunday i.e. July 

12th 2009). It involved sensitizing community women from the local 

slum areas and university campus as well as students of Delhi 

University. Around ten students from the University (DU) and 10 

community members from the local slum areas and localities were 

involved in the survey work,  w h i c h  took three days to 

complete.  
 

 

 

Prof. H. C. Pokhariyal, Executive Director, School of Open 
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Learning and Ms. Vijayalakshmi Sinha, Station Manager, DU CRS 

coordinated the study. On behalf of CEMCA, Dr. R. Sreedher, 

Director, Ms. Rukmini Vemraju, Programme Officer and Ms. Swati 

Goel, Project Coordinator provided necessary orientation and 

guidelines to the Volunteers. Dr. Sreedher also projected all the 

activities and events carried out by CEMCA and aim of DST 

through a film. 
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The slums/localities selected were:  
 

1. Sanjay Basti 

2. Mukherjee Nagar 

3. Hudsonlane 

4. Indira Vikas Colony 

5. FCI Godown Shakti Nagar 

6. Sindhora Kalan 

7. Gulabi Bagh 

8. J. J. Clusters (Gulabi Bagh) 

9. Reids Line 

10. Nagia Park 

11. Majnu Ka Tila 

12. DU Campus 

 

A sample of 1000 households was selected randomly in the 

above-mentioned areas and one member from each household 

was interviewed for the study.  
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The transmission was continued during the daytime of survey 

and reception quality was quite clear in the areas selected for the 

study. 

Selection criteria for the respondents were as follows:  

 

 Any female above 15 years of age  

 Male between 15 to 18 years of age, interviews to be limited 

to 30% of the total sample. Preference was given to students 

for interview.  

 Only one respondent per household was interviewed. 
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Instrument 
 

 

A structured questionnaire designed by CEMCA comprising of 

about 44 questions for the baseline study was used. The 

questionnaire was sent to DU for translation into Hindi and 

modified to suit the local profile. The translated questionnaire was 

re-checked and finalized in consultation with CEMCA before the 

baseline study workshop commenced. 1100 copies of the 

questionnaire were prepared by the institution along with an equal 

number of 'Planet Earth' stickers advertising the CR Channel. The 

session started with Ms. Rukmini Vemraju explaining the rationale 

of the basel ine s tudy, as well as the objective and the aim of 

the project.  
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Data Collection  

In the first session, Ms. Rukmini Vemraju elucidated the data 

collection process, methodology of data-collection, precautions to 

be observed when visiting the areas households, and the 

procedure for tabulation and Dr. Sreedher enlightened about the 

concept and target of the Community Radio Station.  

 

 

Second session started with mock-interviews and tips on how 

to ask questions from the respondents and how to check and 

verify the answers under supervision of experts from CEMCA so 

that the exact information can be acquired. The mock interview 

continued for one and half hour. After mock interview the queries 
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raised by the volunteers were cleared instantly.   A field team was 

formed for data collection i.e. ten students volunteers from the DU 

and ten community members from the selected areas who helped 

to establish rapport with the local areas.   

 

The process was interactive and elicited active 

participation for both communities. The participants were 

divided into 4  groups each comprising of about 5 people and 

having two community members to assist them in their 

interaction with the community people.  

 

 
 



 13 

The programme presentation by students of Delhi University as 

RJ/Presenters was appreciated by the listeners.   

In the third session the volunteers groups were chosen to the 

target communities’ catchments area in DU Campus and some 

interviews were conducted. It was confirmed through the process 

of interviews by the volunteers that the fieldwork could be 

completed within the stipulated time and to the best satisfaction of 

the supervisors.   

The data collection was continued on second day and third day. 

Simultaneously the data entry expert from CEMCA explained the 

data entry team to enter the data in the required format. All 

questionnaires were scrutinized for completeness, before sending 

them for data processing at DU CR Station. Fifty questionnaires 

(five percent of the total sample) were randomly selected by the 

media expert from CEMCA for cross checking, forty houses were 

physically checked and ten houses through telephone. 

The data analysed by DU CRS was sent by e-mail to the 

Project Coordinator for preparing the final report 
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SALIENT FINDINGS 
 

The Baseline Study for Delhi University Community Radio Station 

was conducted at Delhi University North Campus and surrounding 

areas covering 12 Slum/localities. A sample of 1000 households was 

selected randomly comprising of 88.2% female respondents and 

11.8% male respondents. More than half of the respondents (56.8%) 

interviewed were youths. Majority of the respondents were 

possessing mobile phones (65.3%). The percentage of married 

respondents was 63.4% while 31.1% were unmarried. 41.1% of the 

respondents were well qualified passed SSC and above. Majority of 

the respondents interviewed (53.1%) were housewives followed by 

23.5% students. 50.1% of the households were having tap water in 

their houses. More than three fourth of the respondents (76.3%) were 

using LPG/Cooking Gas. 49.4% of the respondents were using 

personal toilet in their homes. A substantial proportion of respondents 

(32.7%) were visiting government hospitals for their health care.   
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As per study the main finding are as follows: 

 Out of the sample 33.0% respondents were subscriber of the 

newspaper. 

 91.7% of the respondents own TV sets with 84.7% cable 

connection. 

 36.9% respondents were in possession of radio sets and 

almost all the radio sets were having FM band.  

 18.9% respondents were listening to community radio 

programmes. 

 About half of the respondents (46.8%) were having no problem 

for drinking water while 39.9% reported scarcity/unclean water. 

 Majority of the respondents (90.2%) reported no environment 

problem however, 7.2% respondents reported storm and 

thunder problem.  

 More than half (62.8%) of the respondent were interested to 

participate in community radio programme. 

 Almost half (48.0%) respondents desired to participate in 

programme after proper training for RJ/ Announcer.   
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Findings and Discussion 

Respondent Profile 

  

Sex of the Respondents

 ,Female

88.2

Male, 11.8

 

 

Majority of the respondents 

interviewed were female i.e. 88.2% 

keeping in mind of the criteria laid down 

for the study, and males were only 

11.8%. Delhi being a metro city, more 

female respondents could be interviewed 

as they come forward with any 

hesitation. 

 

 

56.8% respondents interviewed were 

youth i.e. between age-group 15-30 years 

followed by 29.4% in the age-group 31-

45 years and 11.9% in age-group 46-60 

years. Only 1.9% were older than 60 

years. 

Age group of the 

Respondents

19.6

37.2

29.4

11.9 1.9
15-18 yrs

19-30 yrs

31-45 yrs

46-60 yrs

61yrs and above

 



 17 

The craze to have mobile increased due to easy availability and handy. 

More than half of the respondents (65.3%) were in possession of mobile 

while mobile in family was available with 53.3 % respondents. 

Own

Mobile

(Yes)

Own

Mobile

(No)

Mobile in

Family

(Yes)

Mobile in

Family

(No)

65.3

34.7

53.3
46.7

 Mobile Ownership

 

More than half of the respondents were married (63.4%) followed by 

31.1% unmarried, 5.1% widowed. Only 0.4% respondents were 

divorced/separated. 

Marital Status

31.1

63.4

0.4 5.1

Unmarried      
Married 
Divorced/Separated 
Widowed
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The data collected revealed that literacy rate in slum areas has 

increased and as such 41.1% of the respondents were well qualified i.e. SSC 

and above including 11.4% graduate/post-graduate. 28.5% respondents were 

identified as illiterate.  

 

Education

28.5

3.9

8.5

16.3

25.3

3.7

11.4

0.20.5

Illiterate 

Literate but no formal

education
School up to 5 years (Class1-5)

School up to 6-9 years (Class 6-

9)
SSC/HSC 

Under Graduate 

Graduate /Post Graduate

(General)
Professional 

Technical

 

The above chart depicts that qualified persons includes 25.3% SSC, 

3.7% Undergraduate, 11.4% graduate and postgraduate and 0.7% were 

profession/technical. 
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A large number of female volunteers were engaged to interview with 

female respondents. As such maximum number of respondents (53.1%) were 

housewives followed by 23.5% students, 7.1% in service (both private and 

government), wage labourer 7.2%, self employed 2.8%, petty traders 

(shopkeeper) 2.5%, retired/dependent 2.2% and skilled worker 1.6%. 

 

8.3 13.2 13.6

64.9

Children

below 5 yrs

Children (5-

12yrs)

Adolescents

(13-17 yrs.)

Adults (above

18 yrs. )

Total Family Member = 5535

Family Size

 

The study revealed that the average 

family size per household was five 

and half member. Refer the chart for 

age group in family. 
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Head of the Household

 Male

86.8

Female

13.2 

 

82.1

4.4
0.3

13.2

in this

village /city 

outside this

village/city 

out of

country

No male

household

head

Where does the Male head stay?

 

 

Information in respect of head of the family was collected and 

majority i.e. 86.8% of the Household were headed by Male and 82.1% head 

of the family were residing in the same city with the family.  

Electricity Connection

Yes

96.6%

No

3.4%

 

Almost all households 

(96.6%) of the respondents 

were having electricity 

connection whereas 3.4% of 

the respondents were not 

having electricity 

connection.  
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As slums was selected for the study, majority of the dwelling units were huts 

(31.1%) followed by semi pucca unit (26.3%). In apartment 20.7% of the 

respondents were living and 14.3% having pucca houses. 7.6% respondents 

were having their own bungalow.     

31.1

26.3

14.3

20.7

7.6

Hu
t

Se
m

i

Pu
cc

a

Pu
cc

a 

Ap
ar

tm
en

t 

Bu
ng

alo
w 

 

House Type

 

In Delhi the major source of drinking water is tap water provided by 

local authority i.e. MCD and as such 93.3% fetching water from the tap. Out 

of these, 50.1% having their own water connection in the house while 43.2% 

were using common tap. Only 2.7% were using handpump/borewell for 

drinking water.   

Drinking water source

50.1

43.2

2.7

0.0

0.0

Tap in the House

Common Tap        

Hand pump / Bore well 

Well     

Tank/ Pond 
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76.3

14.7
6.8 0.0 2.2
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Fuel

 

Three fourth of the 

respondents (76.3%) 

were using LPG/Gas for 

cooking purposes 

followed by 14.7% 

Kerosene and 6.8% 

wood. 

  

 

49.4

41.2

9.4

Private (in

your own

house)   

Common

(shared by

others)  

Open

fields/others

Toilet Facility

 

Almost half of 

respondents were using 

private toilet in their 

homes. 41.2% of the 

respondents were 

sharing common toilet. 

9.4% respondents were 

using open areas. 
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For health care, majority of the respondents were visiting government 

hospitals (32.7%) followed by private doctor/hospital (26.3%), government 

health centre (22.0%) and faith healer 15.1%. 

Health Care

22.0

1.6

26.3

2.1

15.1

32.7

Govt. PHC/CHC   

Govt. Hospital 

Govt. Health worker 

Private Doctor/Hospital

Alternate healers in Community 

Faith healer

 

Financial status of the respondents - Two major groups i.e. 

having income from above Rs.1501-3000 and Rs.3001-4500 were having 

21.8% and 20.4% respondents respectively followed by income group 

„Rs.10500 and above‟ with 17.7% respondents. For more details chart below 

may be seen. 

Household Monthly Income

3.8

21.8

20.4

11.0

9.0

8.6

6.7

17.7

6.0

up to 1500

1501-3000

3001-4500

4501-6000

6001-7500

7501-9000

9001-10500

Above 10500

Don't w ant to say
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Only 1.7% respondents were member of Self Help Groups and 1.3% 

were associated with Social Groups. 

 

The life style indicators showed that 21.2% households were having cooler 

followed by 4.1% washing machine 1.9% C D player, 1.8% Air conditioner 

Household possession

1.5

1.9

0.8

0.2

21.2

4.1

1.8

0.2

1.8

Tape Recorder

CD Player

Two wheeler

Electric Mixer/Grinder/Food Processor

Air cooler

Washing Machine

Car/jeep

Computer

Air conditioner

 

and Car/Jeep. Only 0.2% respondents were having computer and Electric 

Mixer/Grinder/Food Processor. See the chart above for more detailed 

information. 
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Media Inputs    

33.0

67.0

Yes No

Newspaper at Home

        

7.9

92.1

Yes No

Magzine at Home

 

The above chart reveals that only 33.0% of the respondents were 

subscribing newspaper at home as majority of the respondents belong the 

slum areas and they are mostly sharing the newspaper at tea/barber/pan 

shops etc. Among the respondents who read newspaper, Hindi Newspaper 

namely „Navbharat Times‟, „Hindustan‟, and „Punjab Kesri‟ are more 

popular newspapers. Only 7.9% of the respondents subscribe Magazine.  

 

 Regarding ownership of TV, 91.7% of the respondents owned TV 

sets with 84.7% cable connection/DTH. 

91.7

18.3

Yes No

TV Ownership

84.7

7.0

Yes No

Cable/DTH Ownership
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Yes 

36.9

No 

63.1

Radio Ownership

    

36.9% respondents have their own radio sets while 63.1% have no 

radio. Out of total sample 34.6% radio sets with FM Band but those who are  

34.6

2.3

Yes No

FM Band

 

possessing radio almost all are having FM Band in their radio sets. 

Radio in Mobile

No, 44.1 Yes, 55.9

 

Maximum number of the respondents those who posses mobile were having 

radio in their mobile.  

94% 

Yes

7% 

No
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41.7

2.0
12.4 2.1 3.3

38.5
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41.7% respondents listen radio at their home followed by 12.4% listen while 

travelling, 3.3% group listening, 2.1% listen radio at neighbours/friends home and 

2.0% listen at workplace. The radio listening at home includes both radio sets and 

mobile radio.  

Radio Listening Frequency

17.0

9.0

25.0

8.0

41.0

Regularly Frequently Occasionally Rarely Do not

listen 

 

The frequency of radio listening shows by above graph that 25% 

respondents are listening occasionally (2-3 times a week) followed by 

Regularly (6-7 times a week) 17.0% and Frequently (4-5 times a week) 9%.  
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Highest number of the respondents were reported that they listened 

the radio in late night i.e. after 10 PM (24.4%) followed by 5-8 PM (17.0%), 

8-10 AM (7.5%), 3-5 PM and 8-10 AM (6.0%) each, between 1-3 PM 

(4.0%) and 10 AM to 01 PM (3.5%) 

13.9

37.2
26.8

17.0

32.2

1.2
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Among the listeners 13.9% liked to tune DU Community Radio 

Station. 37.2% and 32.2% respondents were listening Radio Mirchi and Red 

FM respectively and 26.8% respondents also reported AIR FM 

Gold/Rainbow. 
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Community Problems 

Respondents were facing scarcity of drinking water (20.4%) 

followed by unclean water (19.5%) and 8.1% respondents were 

fetching water from far away distance. 46.8% respondents reported 

that they had no problem for drinking water.  

S
ca
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e 
to

 g
o 
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r
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h

O
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N
o 

P
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bl
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20.4 19.5

8.1
5.2

46.8Drinking Water

 

More than half of the respondents (56.7%) were having no problem 

for water for household use. 19.4% respondents facing problem of scarcity 

of water and 14.4% of unclean water. 7.5% of the respondents had to go far 

away to fetch water for household use.  

Water for Household Use

7.5

14.4

19.4

0.8

57.9

Scarcity

Unclean

Have to go far to fetch

Others

No Problem
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To elicit the drainage problem of the respondents, 42.2% of the 

respondents informed that clogging/not frequently cleaned drainage 

followed by no municipal drainage system by 12.1% and open drains by 

4.1%. Out of the respondents interviewed, 40.0% reported no problem of 

drainage. 

4.1

42.7

12.1

1.1

40.0

Open drains

Clogging/not frequently cleaned

No municipal drainage system

Others

No Problem

Drainage

 
About natural disaster, almost all the respondents (90.2%) mentioned 

no natural disaster however 7.2% responded storm and thunder problem. 

Only 1.6% respondents stated problem of excessive rain it created water 

clogging due to not frequently cleaned drainage during the rainy season.  

1.6

7.2

0.0

0.0

90.2

Excessive rain

Storm

Earthquake

Others

No problems

Natural Disaster
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Information in respect of environment problems were gathered from 

the respondents and half i.e. 51.0% reported no problem however, 16.0% 

respondents reported problem of drainage followed by industrial pollution 

(12.5%) and traffic congestion (11.%). 

Enviornment Related

Drainage 

16.0

Traffic 

congstn. 

11.0

Industrial 

Pollution 

12.5

Others 

9.5

No 

Problem 

51.0

 

Out of contacted respondents, 77.6% reported no health problem while 

3.3% stated problem of anaemia followed by rheumatism (2.8%) and 

malnutrition (1.5%). Also 14.8% respondents reported other health problems 

like head vertigo, weakness, diabetes etc.  

1.5 3.3 2.8
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Despite the fact a sizable number of respondents (61.2%) agreed that 

community radio could assist to find out the solution of their community 

problems. 

CR-Solution possibility

Not sure 

21.2

No

17.6

Yes 

61.2

 

Around 62.8% respondents were ready to participate in community 

radio programme. Almost half of the respondents desired proper training of 

RJ/Announcer for participation.  

 

Interested in Participation

No, 32.2

Not sure, 

5.0

Yes, 62.8

     

Interested to participate after 

training

Yes

48.0%
No

47.6%

Not 

sure

4.4%
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59% respondents feel that they can better understand the programme 

content through group listening and 35% of the respondents are not 

interested in group listening.  

Group Listening
No

35%

Not sure

6%

Yes

59%
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Recommendations: 

 To attract more listeners, quiz programmes should be introduced.  

 Majority of the respondents desired that the phone in programme 

should be increased and broadcast in morning during 10 AM to 01 

PM. 

 Successful students should be invited in studio to share their 

experience and frequency of educational and career guidance 

programme should be enhanced.  

 Programme based on discussion format among public representative, 

civic authorities and community members should be broadcast. 

 Interview with specialist doctors on seasonal diseases and necessary 

precautions should be broadcast.  

 Programme on maintenance of ecological balance and environment 

should be enhanced.  

 More infotainment programmes on awareness about Planet Earth and 

Environment should be aired. 

 Current topics like increasing trend of smoking and water 

conservation may also be included in the programmes. 
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Data Analysis 
PART A: MEDIA PROFILE  

  

1.Do you receive a newspaper at home (in %) 

Yes 33.0 

No 67.0 

  

2. Do you receive magazines at home  

Yes 7.9 

No 92.1 

  

3. Do you own a TV?   

Yes 91.7 

No 18.3 

  

4.  If yes, do you have a cable /DTH   

Yes 84.7 

No 7.0 

  

5.  Do you own a Radio  

Yes 36.9 

No 63.1 

  

6.  Do you have radio in mobile?   

Yes 55.9 

No 44.1 

  

  

7.  Does the Radio set have FM Band?  

Yes 34.6 

No 2.3 

  

8. Where do you usually listen to the Radio? 

Home  41.7 

Work place  2.0 

Travelling  /Commuting 12.4 

Neighbours/Friends 2.1 

Group Listening/Community set etc 3.3 

Others/do not listen 38.5 

  

9. How often do you listen to the radio?   

Regularly (6-7 times a week)  17.0 

Frequently (4-5 times a week) 9.0 

Occasionally (2-3 times a week) 25.0 

Rarely  (once a week or less) 8.0 

Do not listen  41.0 

  



 36 

  

  

10.When do you usually listen to Radio?  (in %) 

6-8 AM 4.5 

8-10 AM 7.5 

10-1 PM 3.5 

1-3 PM 4.0 

3-5 PM 6.0 

5-8 PM 17.0 

8-10 PM 6.0 

after10PM 24.4 

Do not listen 27.1 

  

  

11. What channels do you listen to most?  

DU CRS 13.9 

Radio City 37.2 

Radio Mirchi 26.8 

FM Rainbow 17.0 

Sun FM 32.2 

Others 1.2 

  

  

12.  Have you ever heard any programmes on CRS? 

Yes 18.9 

No 81.1 

  

  

  

13. When did you last listen to CRS?  

Today  11.6 

Yesterday  29.1 

Two days ago  17.5 

Few days ago 25.4 

Cannot remember 16.4 

  

  

14.What do you like most about CRS Channel?  

I get useful information  38.1 

I get to hear about new things happening in my neighbourhood 43.9 

I get to hear voices of my community 53.4 

I like the programmes 11.1 

I like the music 61.9 

I can participate in the programmes  25.4 

I like the presentation style 70.4 

Others 17.5 
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 15. Have you ever participated in any programme on CRS?                 (in %) 

Yes 19.6 

No 80.4 

  

16. If yes, please indicate how you have participated (Multiple Response) 

CRS events (competitions/medical camps etc) 2.1 

Phone-in programmes 16.9 

Discussions held by CRS  12.7 

In programme production (idea, script, recording) 1.6 

As talent (voice, music) 4.8 

Other/cann't recall 61.9 

  

17. Can you name some programmes you have liked on CRS?  (Multiple 

Response)      

  

6-8 am 2.2 

8-10 am 4.3 

10-1 pm 18.9 

1-3 pm 4.2 

3-5 pm 10.6 

5-8 pm 16.4 

8-10 pm 1.3 

after 10 pm 13.3 

  

Music 15.4 

Drama 1.3 

Features 2.4 

Phone-in 16.8 

Interview 14.7 

Talk 8.6 

Quiz 0.0 

Others 0.1 

  
 
  

PART B:  COMMUNITY PROBLEM AREAS 

18. Listed below are some   issues related the  

environment we live in.  Kindly indicate if your  

neighbourhood faces any difficulties in these areas 

i. Drinking Water  

Scarcity 20.4 

Unclean 19.5 

Have to go far to fetch 8.1 

Others 5.2 

No Problem 46.8 
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ii. Water for Household  (in %) 

Scarcity 19.4 

Unclean 14.4 

Have to go far to fetch 7.5 

Others 0.8 

No Problem 57.9 

  

iii. Drainage/Sewage   

Open drains 4.1 

Clogging/not frequently cleaned 42.7 

No municipal drainage system 12.1 

Others 1.1 

No Problem 40.0 

  

iv.  Frequent Natural Disasters  

Excessive rain 1.6 

Storm 7.2 

Earthquake 0.0 

Others 0.0 

No problems 90.2 

  

v.  Environment Related  

Industrial Pollution 12.5 

Traffic congstn.   11.0 

Drainage 16.0 

Others 9.5 

No Problem 51.0 

  

vi.  Health Related   

Malnutrition 1.5 

Anaemia  3.3 

Rheumatism 2.8 

Others 14.8 

No Problem 77.6 

  

  

19. In your opinion, can Radio help in finding solutions to community 

problems? 

Yes 61.2 

No 17.6 

Not sure 21.2 

  

20.Given the opportunity, would you like to participate in Radio Prog.  

Yes 62.8 

No 32.2 

Not sure 5.0 
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21.If basic training is provided, would you like to be a Radio Jockey/ 

Announcer?  

 (in %) 

Yes 48.0 

No 47.6 

Not sure 4.4 

  

22.Would you like to listen to programme in a group with others listeners? 

Yes 58.5 

No 35.3 

Not sure 6.2 

  

  

PART C: RESPONDENT AND COMMUNITY PROFILE 

  

23.Sex  

Male 11.8 

Female 88.2 

  

  

24.Age   

15-18 yrs 19.6 

19-30 yrs 37.2 

31-45 yrs 29.4 

46-60 yrs 11.9 

61yrs and above 1.9 

  

  

25.Do you have a Mobile?   

Yes 65.3 

No 34.7 

  

  

  

26.Does any other member of your family own a mobile?  

Yes 53.3 

No 46.7 

  

  

27. Respondent’s Marital   

Unmarried       31.1 

Married  63.4 

Divorced/Separated  0.4 

Widowed 5.1 
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28.Education of the respondent (in %) 

Illiterate  28.5 

Literate but no formal education 3.9 

School up to 5 years (Class1-5) 8.5 

School up to 6-9 years (Class 6-9) 16.3 

SSC/HSC  25.3 

Under Graduate  3.7 

Graduate /Post Graduate (General) 11.4 

Professional  0.2 

Technical 0.5 

Others 1.7 

  

29. Occupation of the respondent  

Occupation  

Wage labourer  7.2 

Skilled worker 1.6 

Petty Trader (shop keeper) 2.5 

Self employed 2.8 

Service – Government 2.6 

Service Private 4.5 

Housewife  53.1 

Student 23.5 

Retired/Dependent 2.2 

Others 0.5 

  

30. Currently how many persons live in this House? 

(For Average family size) (in numbers) 

1.       Total Members 5535 

  

2.  Children below 5 years 457 

3.  Children aged 5-12 years 731 

4.  Adolescents aged 13-17 yeas 753 

5.  Adults (18 plus) 3594 

  

31. Who is the Head of the Household? (in %) 

Head  

Male 86.8 

Female 13.2 

  

32.  Where does the male head of the house Live? 

In this village /city  82.1 

Outside this village/city  4.4 

Out of country 0.3 

No male household head 13.2 
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33. Does the house have electricity?  (in %) 

Yes 96.6 

No 3.4 

  

  

34. Type of House   

Hut 31.1 

Semi Pucca 26.3 

Pucca  14.3 

Apartment   20.7 

Bungalow    7.6 

Others 4.0 

  

35. Where do you get your Drinking Water? 

Tap in the House 50.1 

Common Tap         43.2 

Hand pump / Bore well  2.7 

Well      0.0 

Tank/ Pond  0.0 

others 4.0 

  

36.  What type of cooking fuel do you use  

LPG/Gas   76.3 

Kerosene  14.7 

Firewood   6.8 

Others 0.0 

  

  

37. What toilet arrangements do you have? 

Private (in your own house)    49.4 

Common (shared by others)   41.2 

Open fields     9.4 

  

38. Where do you usually get your health care? 

Government PHC/CHC    22.0 

Governemnt Hospital  32.7 

Government Health worker  1.6 

Private Doctor/Hospital    (allopathic doctor) 26.3 

Alternate healers in Community  2.1 

Faith healer 15.1 

Others 0.3 

  

39. Are there any persons with disabilities in the house?   

Yes 4.0 

No 96.0 
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40.  If yes, state nature of disability:   (in %) 

Visual      0.4 

Hearing/speech   1.9 

Orthopaedic      1.6 

Mental  0.1 

  

  

  

41. Currently are you member of a Self Help Group?  (in %) 

Yes 1.7 

No 98.3 

  

42. Currently are you a member of any social group, association etc? 

Yes 1.3 

No 98.3 

  

43. Indicate your monthly Household Income   

Income  

up to 1500 3.8 

1501-3000 21.8 

3001-4500 20.4 

4501-6000 11.0 

6001-7500 9.0 

7501-9000 8.6 

9001-10500 6.7 

Above 10500 17.7 

Don't want to say 6.0 

  

44. Assets owned by the Household   

Household possession  

Tape Recorder 1.5 

CD Player 1.9 

Two wheeler 0.8 

Electric Mixer/Grinder/Food Processor 0.2 

Air cooler 21.2 

Washing Machine 4.1 

Car/jeep 1.8 

Computer 0.2 

Air conditioner 1.8 

 

***** 
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Subject – Report on baseline study and capacity building workshop on planet earth, 

arranged at Delhi university community radio with effect from 6
th

 to 11
th

 July 2009. 

 

 

Delhi University community radio 90.4 was commissioned on 2
nd

 October 2007. It is 

located in the premises of School of Open Learning, University of Delhi at Chhatravas 

Marg, Delhi. Its transmitter power is 50kwt and the reach is 10 to 15 km from Delhi 

University area. Presently 7 hours programmes are being broadcast daily which are very 

popular among the students of Delhi University and listeners of nearby communities. The 

stationed has its own studios equipped with latest gadgets where contents are produced 

and broadcasted. The station broadcast programmes mainly on community development, 

educational, cultural, health, environment, science and technology. The baseline study 

and capacity workshop was arranged at DUCR by CEMCA from 6 to 11
th

 July 20, 2009 

on the project planet earth for women and children. This was attended by community 

members and student volunteers including CEMCA representatives. The first part of the 

workshop i.e.  Baseline study was conducted by the programme  officer of CEMCA who 

directed the participants to do survey of the identified communities, to study the socio-

economic and demographic profile of the target listeners‟. The participants undertook the 

job and did the surveys of the identified areas. 

The second phase of the workshop i.e. capacity building began on 9
th

 July 2009 which 

was conducted by Mrs. Karuna Srivastava, media expert, sponsored by CEMCA. First of 

all she asked the participants to give feedback of the survey undertaken by them during 

the period from 6
th

 to 8
th

 July 2009. The media expert thereafter explained to them how 

the planning of programme could be formulated keeping in view the theme of the project 

i.e. Planet earth. They were also taught the different formats of radio production like 

drama discussion, talks, magazines, features, documentary features and phone in 

programmes. They were also guided to involve the community people in their 

programmes to make them more purposeful. Besides certain fundamentals of OB 

recording technique were also taught to them like use of microphones and suitable place 

for OB recordings. 

The participants were divided into 5 groups for planning appropriate programmers in 

different formats.  Two groups were sent out in field with a small handheld recorder for 

recording whereas; the other groups started contacting the experts and desired 

participants for recording the programmes in studio. 

The post production work was to be done on 11th July, 2009 but due to virus in the 

computers of DUCR it could only be completed by 13
th

 July 2009. In the workshop total 

5 programmes were produced as given below – 

 Hamari Yamuna Nadi – This is an interview based programme recorded by 

inviting two members of a NGO “Yamuna Bachao” in the studio. This NGO is 

actively working to protect Yamuna River and its water conservation. The 

program has tried to educate people on how to keep Yamuna clean and save its 

water .The interviewer Ms.  Anukampa who belongs to a community of a DUCR, 

very brilliantly handled the subject. 

 Radio Magazine – This has 4 items – 
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 1 .Global Warming /Discussion  

 2. A poem by Kaveri “a girl from the community “. 

3. Grahon ka prabhav – An interview with Dr Biman Basu well known 

scientist of CSIR  

4. Kajari – Folk song of sawan by Madhav 

The entire items of the radio magazine are focused on planet earth. It was 

produced by Mr. Surender,  a student volunteer 

 (A documentary feature ) Jhuggi Jhopariyon ke niwasiyon ki aam samasyain 

– The interviews of slum dwellers who belong to Sanjay Basti near Timarpur area 

were recorded on the spot. They narrated their problems of poor sanitation 

system, water logging, health issues etc. This was produced by Mr. Rajesh 

assisted by his team members. 

 A phone in i.e. an interactive program was aired on 11
th

 July 2009 at 2.30 pm 

and simultaneously was recorded and broadcasted. In this program Dr PP Singh 

HOD of Hindu Rao Hospital was invited in the studio to answer questions of 

people located in nearby areas. The team members‟ motivated public to 

participate in this phone-in program on phone .The quality of programme is very 

good which was conducted by Mr. Sushant (A student Volunteer).  

 Dharani – A feature entitled Dharani was produced by Mr. Anup a student 

volunteer. It focused on different aspects of monsoon apart from various problems 

like water logging and water prone diseases during the season. 

Observation – The workshop proved to be very successful, the attitude of the 

participants specially the community members was positive. They took keen interest in 

field visits, OB recording and particularly phone in programmes and its techniques. The 

community members of the workshop has been found to be very helpful in contacting the 

lay public in identified areas for their participation in OB recording and phone in. 

Interestingly, these community members mingled with student volunteers very easily and 

have shown productive partnership.  

The participants of this workshop have been able to understand the objective of 

community radio. They learnt techniques of radio production work in different formats, 

writing, announcements and scripts according to the nature of the programs. Last but not 

the least, the cooperation extended by Smt Vijaylaxmi Sinha, the station manager of 

DUCR needs special mention in the report. At present she is manning the station single 

handed, hence some regular staff should be made available to her for successfully 

running the station. 

 

 

 


